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1. Introduction

As the title suggests this thesis deals with is the area of conceptual metaphor.
According to Kovecses (2010a, vii) ‘[ijn the past six to ten years the theory of
conceptual metaphor has become the most influential and widely used theory of
metaphor’. Nowadays, the theory of conceptual metaphor is something well
established. Works and researches dealing with this topic abound but there is still
much to discover. The thesis presented is therefore only a small piece of the jigsaw
puzzle that will shed some light on the phenomenon of conceptual metaphor,

particulatly in the field of comparative analysis of the Czech and English language.

The approach to metaphor adopted in this thesis is the one presented by Lakoff and
Johnson in their well-known book Mezaphors We Live By (2003'; first edition is 1980)
which inspired the thesis. At the start, there were questions such as: Are Czech and
English conceptual metaphors different? How much do they differ? How are they
translated? Should translators be aware of them? Thus, this thesis was originally
meant to be a translation-oriented work, but during the course of data collection, it

developed into a comparative study instead.

The scope of research of this thesis is the identification of conceptual metaphors
concerning the concept of SUCCESS in Czech and English texts, more precisely
in opening letters of annual reports. The concept of SUCCESS is taken as the target
domain (more on domains later) and the analysis carried out for the purposes of the
thesis aims to identify the source domains®. After the identification of the source

domains the concrete conceptual metaphors are going to be inferred and discussed.

Since the thesis is based on the Conceptual Metaphor Theory (CMT)), it is going
to be presented briefly. The CMT is a theory of metaphor from a cognitive point of
view, developed mainly by George Lakoff and Mark Johnson. Their work Metaphors
We Live By, published in 1980, is considered to be the main source of CMT and it has

1'The e-book (online version) I worked with seems to have different page numbers than its hard copy;
therefore, the page numbers might not correspond to normal books. It also lacks page numbers for
the Afterword 2003. For that reason, I will refer to any quotes from this afterword only as ‘Afterword
2003’.

2 In connection with the conceptual metaphors and source domains which are to be revealed by the
analysis, I will be talking about them in plural since it is almost certain there will be more of them.



become a cornerstone work for many of the numerous researches that followed”.
Naturally, it did not appear in a vacuum, its authors wrote the book on the basis of
their preoccupation with meaning in philosophy and linguistics. Since then, their
pioneering work on metaphor has influenced many fields of study. The multiple
areas of study do not only apply to linguistics (where it contributed to the
development of discourse analysis, pragmatics, and contrastive analysis), but also to
cognitive science, philosophy, literary studies, politics, law, clinical psychology,
religion, and even mathematics and the science as Lakoff and Johnson themselves
claim in an afterword to Metaphors We Live By from 2003. It is not necessary at this
point to delve deeply into the details about CMT because more will be discussed in

chapter 2. Nevertheless, basic definition is relevant at this point.

CMT is a theory based in cognitive linguistics looking at metaphor as something
omnipresent in everyday language use. CMT makes use of findings from other
researchers, such as Charles Fillmore’s frame semantics, prototype theory and family
resemblance from Eleanor Rosch, Ludwig Wittgenstein and others, as well as work
of Edward Sapir and Benjamin Lee Whorf, also Jean Piaget, J. J. Gibson, Paul
Ricoeur, Robert McCauley and many others (see Lakoff and Johnson 2003, 8-12).
CMT claims, (and has proved by numerous studies) that language is largely
metaphorical and not only language (they talk about English but some of their claims
are or seem to be universal, including the metaphorical nature of language). Probably
the most important idea is that our conceptual system, i.e. the way we think and
perceive the world around us, is mostly metaphorically structured. Language is then

only a surface representation of the above mentioned metaphorical structuring.

One of the important terms here is concept or domain. Concepts, or conceptual
categories, are cognitive models into which our knowledge is structured so e.g. we have
the concept of CHAIR which includes members such as stool, armchair, bar stool and
others and, in this way, it holds true for most (if not all) of us’. The boundaries of

concepts are fuzzy, concepts depend on culture, and they have other characteristics

3 Like any other theory, CMT was not accepted uncritically and some of the main criticisms can be
found in Kévecses 2008. It will also be discussed in chapter 2.5.

4 By we and #s I mean members of cultures which are similar. It would not relate to some primitive
tribes in Amazon, for example. This is related to culture-dependency of concepts which is also
discussed by Lakoff and Johnson (2003) and should be taken into account by anyone dealing with
comparative analysis in CMT.



as well. These can be based on what approach we adopt. Moreover, Lakoff and

Johnson (2003, 14) say that:

[o]ur concepts structure what we perceive, how we get around in the world,
and how we relate to other people. Our conceptual system thus plays a
central role in defining our everyday realities. If we are right in suggesting
that our conceptual system is largely metaphorical, then the way we think,
what we experience, and what we do every day is very much a matter of

metaphor.’

The definition of metaphor should be commented on as well. From the cognitive
perspective, metaphor is not a matter of words but a matter of concepts (Lakoff and
Johnson 2003, Afterword 2003). For Lakoff and Johnson, said in words of
Rodriguez Marquez (2010, 21), ‘a particular string of words is not in itself a metaphor
but rather a realization of a ‘conceptual metaphor’ which (...) is based on our
experiences and feelings’. Lakoff and Johnson claim (2003, Afterword 2003) that the
idea of a metaphor being about words is one of the four false views on metaphor

some people may have.

Since this thesis was inspired by their work, it is convenient to define metaphor in
their terms. The two authors claim that ‘[tlhe essence of metaphor is understanding
and experiencing one kind of thing in terms of another’ (2003, 15-16). We could
rewrite this statement as follows: metaphor is understanding and experiencing a zarget
domain® in terms of a source domain’. Or, the target domain is ‘partially structured,
understood, performed, and talked about in terms of’ the source domain (ibid) which
in other words means that the source domain gets mapped onto the target domain —
more precisely certain aspects of the source domain get mapped onto the target domain. To

be clearer, let us use an example from the analysis carried out in this thesis®.

5 For a brief introduction (not only) into concepts and related topics from cognitive linguistics see e.g.
Schmid and Ungerer 2011 or Varkova et al. 2005 (in Czech; related also to Czech language and Czech
studies). More on cognitive science as well as metaphor is in Lakoffs Women, Fire And Dangerous
Things: What Categories Reveal Abont The Mind from 1987. For more about conceptual system in CMT
see Lakoff and Johnson 2003 or Kévecses 2010a who provides a reader also with a useful glossary.

¢ Also called tgpic ot tenor.

7 Also called vebicle.

8 For the sake of clarity, let us now pretend for a moment that some of the outcomes of the analysis

are already known.



As mentioned above, the target domain analysed here is SUCCESS, or more precisely
PURSUING SUCCESS. One of the source domains which were identified by the analysis
is MOVEMENT and we could say that there exists a metaphor’ TO PURSUE SUCCESS IS
TO BE ON A JOURNEY — certain aspects of MOVEMENT (or BEING ON A JOURNEY) are
mapped onto the concept (or domain) of PURSUING SUCCESS, therefore, PURSUING
SUCCESS is partially structured, understood, performed, and talked about’ in terms of
BEING ON A JOURNEY. We thus see SUCCESS as a way which leads somewhere, and reaching
the destination 1s gaining success. This fact then reflects in language use so we can say, for
instance: We are well on our way Zo become an international volume manufacturer (SA_en).
However, it should be pointed out that not @/ of the aspects of a journey are mapped
onto the pursuit of success as the word partially in the definition of CM suggests.
Although the format of CMs is TARGET DOMAIN IS SOURCE DOMAIN, ‘the IS should
be viewed as a shorthand for some set of experiences on which the metaphor is based and
in terms of which we understand it’ (Lakoff and Johnson 2003, 31; emphasis added).
Chapter 2 will expand more on the issues that are related to dealing with conceptual

metaphors.

This little sample leads to need for the specification of the scope of this thesis. It
adopts a descriptive empirical approach and identifies conceptual metaphors with
PURSUING SUCCESS as their target domain. It does so with four texts: two in English
and two in Czech, which makes it a small-scale qualitative study with no ambitions to
formulate any general rules. However, even small studies can contribute to metaphor
research. As Cameron and Deignan (2003) pointed out in their study on tuning
devices around metaphor, the outcomes of a small-corpus analysis can be taken as a
good starting point for an analysis using large electronic corpus. In fact, they

recommend using a small corpus prior to a large-scale study.

Such metaphor analyses (whether small or large) contribute to the still not entirely
discovered area of conceptual metaphor and help the researcher uncover not only
linguistic patterns, but also, cognitive models which users of particular language ‘live
by’. This may be a good way to discover differences and similarities between

languages, and therefore cultures'’. Additionally, it helps translators to be aware of

9 By metaphor, if not said otherwise, what is meant is a conceptual metaphor (CM).
} p > b p

10 Metaphor and culture is discussed in many works. For the purposes of this thesis it should be
sufficient to mention at least Lakoff and Johnson 2003; Hiraga 1991; K6vecses 2010a and 2010b.



the phenomenon of conceptual metaphor and as a result it should contribute to
better translations''. Good examples of the differences in concepts, (and therefore in
conceptual metaphors) in two languages (namely English and Japanese) which are

relevant for translators’ work, are discussed by Masako K. Hiraga (1991).

The language materials for the analysis are opening letters of annual reports of two
companies, namely GE Money Bank, a. s. and Skoda Auto a. s. — one opening letter
from each company and their translations (they are attached in chapter 6
Attachments). As mentioned above, this was supposed to be a translation-oriented
work. But, since it was not clear which of these texts were source texts and which
were target texts, the purpose of the analysis was changed into a comparative one.
Despite two of the texts being translations, it is assumed they are quality translations
that are relevant sources of idiomatic language use and therefore suitable for the

analysis.

This assumption is based on the fact that Skoda Auto is a well-established company
with its own translation services. They operate in foreign markets and need to
promote a good image of the company (especially with the opening letter which is
very important in this respect — more on the genre of annual reports and their
communicative purposes in chapter 3) so it is likely they will produce quality
translations. Similarly, GE Money Bank is known as a strong Czech bank that is a
part of General Electric, a multinational conglomerate corporation. Therefore, it can
be assumed they would not issue a poor translation. Moreover, the Czech and
English version differ (GE) a little (likely) in order to fit the English environment
better so this would speak in favour of rather a quality translation. The reason for
which two texts from each language were chosen, versus only one, is the two texts
reduce the possibility of having a text which somehow (linguistically) deviates from

the norm and would thus produce uncommon metaphors.

The analysed texts are referred to as follows: GE_cs/ éA_cs for the opening letter of
GE Money Bank or Skoda Auto (respectively) in Czech, and GE_en/ SA_en for the
opening letter of GE Money Bank or Skoda Auto (respectively) in English.

11'The area of translation studies related to metaphor research is large and will not be dealt here.

10



The choice of opening letters of annual reports for the purposes of the analysis is not
random. Annual reports (ARs) — whether they are financial, specialized parts or the
narratives — are a matter of interest for many researchers'’. Opening letters (or
CEOQO’s letters, Letters to shareholders etc.) belong to a narrative genre (unlike other
parts of annual reports) and Zanola (2010, 6) notes that ‘[e]ven though the majority
of studies regarding ARs have concentrated on financial aspects, nowadays, the

narrative part is seen as an important area for study and research.’

Very simply said, the purpose of opening letters is to ‘present details regarding
management and company strategies’ (Zanola 2010, 6). But the communicative
purpose of ARs is more complex. Bhatia (2002, 10; emphasis added) classifies annual
reports as a genre with mixed communicative intentions and says that ‘[ajnnual
reports (...) often convey not only the annual performance of the company or
corporation but also in a very subtle manner incorporate promotional elements, one of
which is a typical selection and interpretation of positive aspects of the performance
figures.” In other words, companies want to present themselves in the best light
possible and the opening letter is the perfect place to do so. To this de Groot (2014,
240) adds:

Thus, annual reports no longer have only an informative purpose; they also
have a promotional purpose. Information about the corporate mission,
strategy and performance needs to be accurate and transparent, but is
generally presented in a way that encourages favourable perceptions of the
company. This is particularly the case in the narrative sections, where the
absence of disclosure regulations leaves room for creative authorship and

impression management.

Due to the ‘promotional purpose’ of opening letters and their narrative nature, it
seems that an analysis investigating conceptual metaphors dealing with SUCCESS is
relevant and legitimate. Supposing that the promotional aspect would lead the
authors of opening letters to talk about successful progress of a given company more
than in other types of texts, it seemed only natural to establish PURSUING SUCCESS as

the target domain of the metaphors analysed.

12 For example Hynes 2004; Rutherford 2005; Zanola 2010; Rashed 2012, or de Groot 2014, to name

just a few.

11



Metaphor analysis can be carried out in two major directions: top-down and
bottom-up (see e.g. Kévecses 2008 or Rodriguez Marquez 2010). Rodriguez Marquez
(2010, 49) clearly describes top-down approach that it

goes from a conceptual metaphor to the linguistic expressions. This
technique consists of investigating a particular conceptual metaphor,
identifying lexical units from the source domain of such a conceptual
metaphor by using a thesaurus, and then producing a concordance of all the
lexical units identified for that source domain to find out their regular

occurrence along with their linguistic context.

Further (ibid) she adds, quoting Stefanowitsch (2006a), ‘that alternatively a search for

lexical units linked to the target domain can be carried out.’

On the other hand, bottom-up approach is favoured by some researchers over the
top-down (for the criticism of top-down approach see Kévecses 2008) and is also
adopted by a so-called Pragglejaz group whose metaphor identification procedure

will be followed. According to Kévecses (2008, 170) the bottom-up

approaches a large number of expressions (...) (e.g., an entire corpus), the
metaphorical expression are identified on the basis of a well established
protocol (Pragglejaz Group, 2007), the metaphorical expressions are
checked for their detailed behavior (semantic, structural, pragmatic, esthetic,
etc.) in concrete contexts of use, and finally conceptual metaphors are

established as a result of a multi-stage procedure.

The approach adopted below is a bottom-up. However, not entirely, since the target
domain is established, there is only a small corpus, and while reading the texts for
metaphors, linguistic expressions are included only if they are related to the concept
of PURSUING SUCCESS. But, like the top-down approach, no concrete CM is
presupposed and an already established and detailed identification procedure for
metaphorical expressions is adopted, namely the MIP(VU)"” — more about this

procedure is said in chapter 4, here only a brief introduction is presented.

13 See Steen et al. 2010
12



Lakoff and Johnson (2003, 14) provide a simple explanation why do research of CMs
by looking at language:

Our conceptual system is not something we are normally aware of. In most
of the little things we do every day, we simply think and act more or less
automatically along certain lines. Just what these lines are is by no means
obvious. One way to find out is by looking at language. Since
communication is based on the same conceptual system that we use in
thinking and acting, language is an important source of evidence for what

that system is like.

Communication can, of course, be understood as a letter of a CEO to shareholders

and the linguistic expressions he or she uses reflect their way of thinking.

To sum up the statements above, the process of the metaphor analysis would be as
follows: At first, texts are read (and understood) and areas dealing with PURSUING
SUCCESS are identified. Then these parts of texts are assessed (using dictionaries) with
respect to metaphoricity and if relevant linguistic expressions are found
metaphorical, then a concrete conceptual metaphor is inferred. More about this
process, as well as the definition of lexical units or the dictionaries used can be found

in chapter 4.

What this thesis is particularly interested in are the concrete conceptual metaphors.
Once established, they are further assessed and classified with respect to various
criteria. It can be presumed that there are more types of conceptual metaphors
concerning PURSUING SUCCESS and this work will also be exploring whether some of
them are more common than others. Furthermore, it will be discussed which
patterns emerge and if these patterns could serve as a foundation for more ongoing
large-size-corpus research. In addition, this thesis is also interested in (possible)
similarities in the CMs in Czech and English. For that reason, the metaphors are
divided into two major groups which I call ‘generic-level metaphors’ and ‘specific-
level metaphors™, based on their level of specificity/ generality — this is explained in

chapter 2.4.

14 'The terms generic-level and specific-level metaphors are taken from Kévecses (2010a).
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Just by glancing at the texts, it is easy to think of an expression which shows the
concept of PURSUING SUCESS. Then, it can hypothesized that the identified CMs
concern some type of movement. How many of them are actually related to
movement, however, remains to be seen. In addition to this, the etymology of suecess,

as well as its Czech counterpart zspéch, indicate the movement element as well.

English success (according to etymonline.com; emphasis added) comes from succeed.
Succeed originally meant ‘come next after, follow after another; take the place of
another, be elected or chosen for’ a position, from Old French succeder ‘to follow on’
and directly from Latin succedere ‘come after, follow after; go near to; come under;
take the place of,” also ‘go from under, mount up, ascend,” which comes from sub
‘next to, after’ + cedere ‘go, move’. As can be seen, movement is an integral part of

the verb.

The Czech word zspéch has not clear etymology, but Rejzek (2001) suggests it could
originally come from a prefix #- and root spé? (English equivalent would be 7o head
for/ towards something) and Holub and Lyer’s (1978) entry for zspéch refers directly to
spéchati (English equivalent of #o hurry) which redirects to spéti (to head for/ towards

something). Again, in Czech there are indicators for a movement metaphor as well.

Lakoff et al. (1991) compiled a list of conceptual metaphors, the so-called Maszer

Metaphor List (MML)", which is a compilation taken from published books and

,
papers, student papers at University of California at Berkeley and elsewhere, and
from research seminars. It is by no means an exhaustive list, but, as its authors point
out, it may serve as a base for further research. They reanalysed and grouped
metaphors into a uniform format, but the list is unfinished and open to future
additions. Some of the metaphors listed there could be, in compliance with the
hypothesis presented above, relevant for the research carried out in this thesis and it

remains to be seen whether (and to what extent) the identified metaphors here are

overlapping or corresponding to those in MML.

The metaphor that could be relevant is ACTION IS MOTION but this CM is much
generalized. It is presumed that the metaphor, as well as some of its sub-cases, might

be relevant. It seems the most probable candidate of these sub-cases is PROGRESS IS

15 Available online at http://araw.mede.uic.edu/~alansz/metaphor/METAPHORLIST.pdf
14



FORWARD MOVEMENT, since it looks ‘natural’, but the outcomes of the analysis might
prove otherwise. The conclusions and overview of the identified conceptual

metaphors are dealt with in chapter 5.

As has been already pointed out, this thesis does not aim to conclude any general
rules about conceptual metaphors in the given concept; however, it might provide a
great starting point for further large-scale research. Moreover, conceptual metaphors
are very often studied for their motivation'’, i.e. why they have a particular source
domain, what is it that is mapped from this source domain onto the target domain,
and why — this is not the aim of this work since it would require another research,

although it would be interesting to know the motivation.

12 Critdcal literature overview

Here, the most relevant sources used for the compilation of this thesis are going to

be discussed.

The theory of metaphor adopted here, as already stated, is predominantly based on
the work of Lakoff and Johnson, namely their pioneering work Mezaphors We Live By.
Although it should be emphasized that this thesis does not deal with all the issues
this book addresses — some of them are only touched upon, some are left out
altogether. Particularly interesting are the authors’ definition of metaphor and the
notion of the target and the source domain. On the other hand, their classification of
metaphors as structural, ontological, and orientational is not adopted. Furthermore,
their preoccupation with the motivation and bodily basis of metaphors is not
developed. Their notion of metonymy is adopted, but metonymy is not included in

the analysis.

The analysed conceptual metaphors are assessed and classified with respect to their

level of abstraction as it is discussed by Kévecses (2010a, 44£t.).

16 Motivation is discussed by Lakoff and Johnson (2003). Its importance is supported by the claim of
Rojo Lépez and Orts Llopis (2010) who studied financial texts. They (2010, 3301; emphasis in the
original) claim that [t/he aim of most of the current studies on metaphor from a cognitive linguistics
perspective is not to achieve a characterization of the language of finance per se, but rather to profile

the underlying contextual and ideological motivations that give rise to its linguistic features.’

15



The part dealing with genre of annual reports, or more precisely opening letters,
draws on several authors: Bhatia (2002; 2008), Zanola (2010), Rashed (2012), and
others. The analysis of annual reports, even their narrative parts, is relevant as
numerous studies suggest; some of them were mentioned above (Hynes 2004,
Rutherford 2005; Zanola 2010; Rashed 2012, or de Groot 2014). Some assumptions
about the outcomes of the analysis are based on #he Master Metaphor List, and

Metaphors We Live By.

Most importantly, the procedure of the analysis follows the Metaphor Identification
Procedure (MIP[VU]) proposed by the Pragglejaz group (in Steen et al.2010). Also
Steen (2009; 2002a; 2002b) is referred to if needed. It should be noted that there is an
original procedure MIP, which was later extended into MIP(VU) in order to
encompass also non-metaphorical language use which is, nevertheless, still a

realization of an underlying metaphor. The same approach is used in the thesis.

The use of dictionaries in MIP(VU) is supported by Steen et al. 2010. However, the
present analysis deviates in some respects from the suggestions of these authors since
they do not propose the usage of etymology dictionaries, which are used in this work.

Concrete ways of deviation are discussed in the relevant chapter.

16



2. On metaphor

The following subchapters will be dealing with various aspects in the theory of
metaphor. A definition of a metaphor has already been provided in the Introduction,
but there are still some issues which need be addressed. The topics discussed include
metonymy, the relation of a metaphor to culture, some approaches to metaphor
classification, the development of metaphor theory, several remarks on the criticism
of CMT, and very briefly the current state of affairs in conceptual metaphor research.
The issue of metaphor identification procedure is discussed in a separate chapter on

methodology of the research (chapter 4).

2.1 Defining metaphor: some issues

Before the cognitive view was accepted, a metaphor was traditionally characterised as
a matter of language and defined with respect to language, without taking conceptual
system into account. A good example of the ‘linguistic’, or ‘traditional” approach to a
metaphor is instantiated by Peter Newmark (e.g. 1988), who deals with metaphor
with respect to translation. He does not seem to take the metaphor and thought into
account and classifies the metaphor into dead, cliché, stock ot standard, adapted, recent,
and original."” According to philosophers Richard Rorty or Paul Ricoeur (in Hapkova
2013, 25), our language is composed of dead metaphors, or lexicalised in other words
— not perceived metaphorical by language users anymore. John Passmore goes even
further by stating that if our language is entirely composed of metaphors, then the
term ‘metaphor’ becomes empty and useless for theoretical use (ibid). Such a radical

view is not adopted here.

However, such ideas raise a question of the extent of the metaphor, i.e. what is
considered as a metaphor. Given the definition of metaphor — wnderstanding and
experiencing one kind of thing in terms of another — Steen (2002b, 21) rightly emphasizes

that phenomena like simile, allegory or analogy (to name the most obvious ones),

17'The ‘linguistic’ view is not dealt with in this thesis any further since it would be irrelevant.
Newmark’s typology is only illustrative; the ‘linguistic’ conception of metaphor typically classifies
metaphor as ‘novel’ as opposed to ‘lexicalised’, labelling these groups variously and adding other
groups sometimes. For brief discussion see e.g. Rodriguez Marquez (2010, 10ff.).

17



would be considered metaphors as well. Thus, the broad definition of metaphor is

accepted in this thesis'®. Indeed, an example of a simile is included in the analysis.

Concepts need to be discussed while dealing with CMT. Typically (and logically),
source domain is more concrete and target domain is more abstract — e.g. LOVE
(target, abstract) IS A JOURNEY (source, more concrete than love), or TIME (target,
abstract) IS MONEY (source, more concrete). This aspect of a CM is not analysed in

this thesis.

Lakoff and Johnson (2003) — and other cognitive linguists — say that some concepts
are literal (like WAR) and some are metaphorical (like LOVE or TIME) — which means
that not all concepts are literal as some theoreticians claim". Thus, when a concept is
literal, we do not need to use a conceptual metaphor to talk about this concept; and
when a concept is metaphorical, we always use another concept to talk about it, i.e.
we talk about such metaphorical concept in terms of a conceptual metaphor. Lakoff

and Johnson (Afterword 2003) sum it up:

[E]ven our deepest and most abiding concepts—time, events, causation,
morality, and mind itself—are understood and reasoned about via multiple
metaphors. In each case, one conceptual domain (say, time) is reasoned
about, as well as talked about, in terms of the conceptual structure of

another domain (say, space).

Larger research is needed to back up any statements about the absolute
metaphoricity of the analysed concept of PURSUING SUCCESS. However, it can be said

with certainty that it is not one of the literal concepts.

Metaphorical concepts are also systematic, (see Lakoff and Johnson 2003, 18ff.), so
when we have a certain CM, the CM can be observed in a language’s use of
words/phrases which belong to a source domain of the said CM — not only one or
two words, but a multitude of words. An example provided by Lakoff and Johnson is
TIME IS MONEY instantiated by words, (when talking/writing about time) such as save,

waste, spend, invest, borrow... — they all belong to the concept of MONEY. This leads to

18 Aristotle also recognizes simile as a type of metaphor (see e.g. Kirby 1997).

19 Although Lakoff and Johnson are discussing the English language, it can be assumed it works for
the Czech language as well, given their book Mezaphors We Live By was translated into Czech while still

maintaining its sense (with some inconsistencies but these were occasional).
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‘entailment’ of metaphors, so e.g. this CM (TIME IS MONEY) entails more specific
CMs TIME IS A LIMITED RESOURCE which further entails the metaphor TIME IS A
VALUABLE COMMODITY — it works as a system of subcategorization. Whether similar
entailments are present in the analysed concept of PURSUING SUCCESS or whether
there are more source domains which are not that related (see below) remains to be

seen.

With the example of the TIME metaphor, there were more source domains for the
target domain of TIME — based on entailment. Sometimes, though, there are more
source domains which do not operate in subcategorization terms. An example (again
from Lakoff and Johnson) is the target domain of LOVE, which can be characterised
by source domains PATIENT, JOURNEY, MADNESS, WAR, PHYSICAL FORCE etc. — these
concepts are by no means entailments of each other (although some seemingly
unrelated source domains might sometimes overlap and display entailment —
however, these are details discussed in Lakoff and Johnson in greater depth). The

existence of more source domains is related to ‘partial mapping’.

The target domain is understood only in terms of some of the aspects of the source
domain, which map onto some of the aspects of the target domain. But if some other
aspect of the target domain is to be understood by a metaphor and this aspect is not
present in the source domain already activated, a new CM must be created, therefore,
new source domain must be chosen. Subsequently, we can end up with more CMs

for one target domain based on what aspects need to be understood by a metaphor™.

Lakoff and Johnson discuss ‘coherence’ of different metaphors related to one
concept — they may overlap, as said above, or they simply ‘fit together’ (2003, 55).
Therefore, there should not be metaphors related to the same concept within one
culture (or a smaller group, for instance a religious group) that would be
contradictory (e.g. TO PURSUE SUCCESS IS TO MOVE FORWARD and at the same time
TO PURSUE SUCCESS IS TO MOVE BACKWARDS). Hopefully, this is not the case with

PURSUING SUCCESS.

However, there might occur exceptions to the systematic metaphorical mappings —

isolated, unsystematic metaphors ‘we do not live by’, which would deserve the label

20 This system of multiple CMs should be understood as being within a single language.
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‘dead’ (Lakoff and Johnson 2003, 65). An example is foot of the mountain — it is a
fixed expression and no other part of this underlying metaphor A MOUNTAIN IS A

PERSON 1is used.

Conceptual metaphors can also be, according to Lakoff and Johnson, classified into
structural, ontological, and orientational, but as they admit later on, in Afterword

2003, this classification is ‘artificial’. Thus, it is not adopted.

Finally, it seems relevant to briefly mention metonymy®'. The quite vague definition
of the metaphor above could prod someone into thinking metonymy might be
included. Lakoff and Johnson (2003) and their CMT provide an explanation why it

should not be so.

Firstly, Lakoff and Johnson (2003, 46; emphasis in the original) claim that
‘[m]etaphor is principally a way of conceiving one thing in terms of another, and its
primary function is understanding. Metonymy, on the other hand, has primarily a
referential function, that is, it allows us to use one entity to sfand for another.” One
reason to differentiate between metaphor and metonymy is therefore due to their

function.

Secondly, and more importantly, there is a difference in the mapping (see e.g. Lakoff
and Johnson 2003, Afterword 2003): simply said, a metaphor uses a cross-domain
mapping (there are two domains involved, e.g. the domain of SUCCESS and the
domain of MOVEMENT, as illustrated earlier), while metonymy makes use of only one
domain within which the mapping happens. An example of metonymy provided by
Lakoff and Johnson (2003, 48) is “The Times hasn’t arrived at the press conference yet
where ‘we are using “The Times” not merely to refer to some reporter or other but
also to suggest the importance of the institution the reporter represents’ — the
domain remains the same for the reporter of #he Times as well as for the newspaper

company.

However, in the Afterword 2003 the authors admit there might be some confusion

regarding the metaphor and metonymy and they further state:

21 Metonymy may further include synecdoche where the part stands for the whole, as in “The automobile
is clogging our bighways.” (= the collection of automobiles) — example taken from Lakoff and Johnson
2003.
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‘When distinguishing metaphor and metonymy, one must not look only at
the meanings of a single linguistic expression and whether there are two
domains involved. Instead, one must determine how the expression is used.
Do the two domains form a single, complex subject matter in use with a
single mapping? If so, you have metonymy. Or, can the domains be separate
in use, with a number of mappings and with one of the domains forming
the subject matter (the target domain), while the other domain (the source)
is the basis of significant inference and a number of linguistic expressions?

If this is the case, then you have metaphor.’

Vankova et al. (2005, 94) mention that some authors do not distinguish the metaphor
and metonymy much and instead talk about so-called ‘metaphoric-metonymic
expressions’”. In the analysis here, this approach of fusing metonymy and metaphor

is not adopted and metonymy is not taken into account.

As was said in the Introduction — that ‘a particular string of words is not in itself a
metaphor but rather a realization of a “conceptual metaphor’ — it is important to
differentiate between a conceptual metaphor and the linguistic expression
instantiating this underlying metaphor®. The conceptual metaphor, which is a matter
of concepts, not words, can be seen and perceived (and studied for that matter)
through these linguistic expressions. And it is these expressions which the thesis
analyses, first of all. A detailed description of the process of analysing the linguistic

expressions can be found in chapter 4.1 (and possibly 4.2).

2.2 Developments in the metaphor theory and research: relevant

remarks

Authors writing about the first theoretical preoccupation with the metaphor very
often refer to Aristotle. But as John T. Kirby (1997) pointed out in his article
‘Aristotle on Metaphor’, it seems — although the evidence is not perfectly clear — that

the metaphor was discussed even before Aristotle’s time. Because of the scope of his

22 'The term metaphoric-metonymic expression is my translation of the Czech term used, metaforicko-
metonymickd vyjadrent.
23 See e.g. Kévecses (2010a, 4£f.).
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article, Kirby provides only two names: Isocrates and Plato. These two scholars
seemed to discuss the metaphor in theory. Kirby also speaks of Homer but with
respect to the #sage of metaphor in his writings; it does not seem Homer talked about

the metaphor in theoretical terms.

With regards to Isocrates, Kirby (1997, 523£f.) states he used the term mefaphora and
discusses Isocrates’s writings which contain mention of metaphora in relation to
Aristotle’s use of the term. Kirby concludes by making the assumption that the two

authors (Aristotle and Isocrates) each understood the metaphor differently.

About Plato, Kirby (1997, 530; emphasis in the original) says: ‘Although it is true that
Plato does not use the term metaphora, he does use the term ezkon, “likeness”, not only
of physical/visual resemblances but also of verbal comparisons that we would call

similes.’

Kirby goes on to discuss Aristotle’s discussion of metaphor in Poefics and Rbetoric
proving Aristotle was preoccupied with this linguistic phenomenon. However, Kirby
makes an interesting observation about Aristotle* — some scholars, typically associate
Aristotle with the ‘traditional’, ‘linguistic’ view on metaphor which has nothing to do
with thought and focuses solely on language, adding that (usually) the cognitive view
was developed much later, in the twentieth century. Kirby (p. 538-539), on the other
hand, argues (and provides evidence) that Aristotle’s concept of metaphor was
actually a prescient prediction of the cognitive approach. Kirby (p. 520) agrees with
U. Eco who claims: ‘of the thousands and thousands of pages written about the
metaphor, few add anything of substance to the first two or three fundamental
concepts stated by Aristotle’. Nevertheless, it is true the cognitive approach to the
metaphor (and related research) started to be largely accepted as late as the twentieth
century; and explicit discussions of the metaphor as such did not start to multiply

until late 1920s (Wayne Booth in Kirby 1997, 517).

Cameron and Low (1999) agree with Kirby’s opinion on Aristotle’s cognitive view on
metaphor and add that ‘when Aristotle discusses metaphor in the particular discourse
genre of political rhetoric, employed to achieve particular interactional goals, he

offers a socially contextualised view of metaphor in use’ (p. 9). Cameron and Low

24 But he is not the only one; Cameron and Low (1999, 9) state the same.

22



continue by stating that this concern of the metaphor in use was later discussed, for
instance, by Vico™ and Tesauro in the 17th/18th century, and it seems it was during
this time that the cognitive dimensions of the metaphor were downplayed, and
‘metaphor theory increasingly became the concern of linguists and philosophers
working through formal logic’ (ibid). Therefore, centuries later, Lakoff and Johnson
(2003, 13) could write that ‘metaphor is typically viewed as characteristic of language

alone, a matter of words rather than thought or action’.

Within the ‘modern’ cognitive approach, however, it is not clearly defined what
‘cognitive’ means — as Cameron and Low claim (1999, 9). Currently, there exist three
major branches of cognitive linguistics (see e.g. Vanikova et al. 2005): Firstly, research
aimed at the brain and interested in neural science, neurolinguistics, and also artificial
intelligence. Secondly, an approach aimed at the mind, cognitive psychology and
psycholinguistics. And thirdly, there is research dealing with ‘collective mind’, culture
and social aspects. The conceptual metaphor theory is based in a so-called ‘neural’
theory of language, which suggests it should belong to the first group; but Vankova
et al. (p. 34-306) list Lakoff and Johnson as representatives of the second, cognitive
psychology, approach. Since the boundaries between the three approaches are not

clear-cut, it does not seem to be a huge problem.

The research on metaphor in general, as has been said above, started to expand in
the late 1920s. The cognitive approach was ‘triggered’” by the already mentioned
Metaphors We Live By published in 1980. Although Lakoff and Johnson are often
referred to as the ‘pioneers’ in their area of study (and no doubt they did a great deal
of research), there is at least one figure who seems to be often neglected. He should
be mentioned prior to the other two authors in relation to cognitive basis of
metaphor: Roman Jakobson. Jakobson’s essay on two types of aphasic disturbances,
published originally in 1956, focuses on and describes the two types of aphasia linked
to two aspects of language, namely metaphor and metonymy (see Jakobson 1995a in
Czech; 1995b in English). ‘Jakobson records his observation that the two major (and
binarily opposed) component disorders (‘similarity disorder’ and ‘contiguity disorder’)
seem to be strikingly related to the two basic rhetorical figures metaphor and
metonymy.” (Hawkes 2004, 59)

25 Vico disagreed with a common opinion of his time that only literature was characterized by the use
of metaphors (Ding 2007, 127).
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Cameron and Low (1999, 11) label Lakoff’s cognitive view as ‘strong’ opposed to its
‘weaker’ version represented by Quinn, Steen, and others. They also add that the
departure from language of metaphor entirely, and purely cognitive approach with no
interest in language is not desirable. Also, the prevailing approach to metaphor by
reducing it to the form ‘A IS B’ is undesirable. The last argument may be true but, as

stated eatlier, it is still conveniently shorthand provided it is sufficiently explained.

There are many researchers focusing on the metaphor in the field of cognitive
linguistics. At this point, some of the most significant figures should be mentioned
with suggestions for further reading. Apart from the already mentioned Aristotle, G.
Lakoff, and M. Johnson, other prominent researchers are: P. Ricoeur, A. Ortony, 1.
A. Richards (also interested in translation studies, like many other researchers), M.
Black, G. Steen, E. Semino, M. Turner, A. Deignan, L. Cameron, G. Low, Z.
Kovecses, R. Gibbs, or J. Charteris-Black. For discussion of metaphor research see
e.g. Cameron and Low 1999 (in more detail), and for a comprehensive overview on

26

metaphor (in general) other than Mezaphors We Live By see Kévecses 2010a™.

Currently, the conceptual metaphor is a matter of focus in many fields, not only in
linguistics, e.g. in translation studies (I. A. Richards, Ch. Schiffner, N. Mandelblit, J.
Dickins), literary theory, legal studies, law, teaching English as a second language
(Deignan, Low, MacLennan), and possibly other fields.

2.3 Metaphor and culture: a few remarks

Since the thesis deals with a comparative analysis of two cultures, it seems
convenient to mention, not in a lengthy manner however, some aspects concerning
the relation of culture and the metaphor. At the same time, it should be emphasized
that a comparison from a cultural point of view (e.g. to unravel the cultural
motivation of the CMs) is not the aim of the thesis. The topic of culture and
metaphor is discussed by many (of course, Lakoff and Johnson 2003; Kévecses, for

instance, who wrote a whole book dedicated to this issue, Metaphor in Culture) and it

26 To be more user-friendly, Kévecses claims, there are exercises after each chapter.
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starts with definitions. The metaphor has already been defined, so now culture

remains.

To define culture can be very exhaustive, since there are extensive works dealing with
the topic, but for the purpose of this work, only a brief remark is sufficient. Culture
is understood here in a broader term, which also includes language. With respect to
conceptual metaphor it should be noted concepts are dependent on culture as it is
discussed in Metaphors We Live By. Simply said, differences in conceptual systems of
several cultures result in different CMs. Such differences are, for example, observed

by Masako K. Hiraga (1991) who compares concepts in English and Japanese.

Since the Czech and the Anglo-Saxon environment — unlike the Japanese and the
Anglo-Saxon one — do not seem to be radically different with respect to their
conceptual systems, it can be assumed there are not significant differences in the

CMs inferred during the analysis.

2.4 Classification of metaphor with respect to the analysis

Provided there are more conceptual metaphors in the analysed texts, it seems fitting
to have some classification criteria which would sort these CMs into groups in order
to make the outcomes more organized. The classification proposed by Lakoff and
Johnson had already been rejected due to its ‘artificial’ nature (see Lakoff and

Johnson 2003, Afterword 2003).

There is Hiraga’s (1991) classification, which is based on comparing not only
conceptual metaphors as such but also their linguistic expressions. She distinguishes

four groups of CMs and their expressions in two cultures/languages:

1. There are similar metaphorical concepts expressed in similar metaphorical

terms in both languages (example by Hiraga: TIME IS MONEY).

2. There are similar metaphorical concepts expressed in different metaphorical
expressions in the two languages (example by Hiraga: LIFE IS A BASEBALL
GAME in American English, LIFE IS A SUMO GAME in Japanese — both are LIFE

IS A SPORT).
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3. There are similar metaphorical expressions in two languages, but these
express different concepts in each language — if a language user is not aware
of these, miscommunication may happen (example by Hiraga: SWEET IS

GOOD [English], SWEET IS BAD [Japanese]).

4. Two languages have different metaphorical concepts expressed with different
metaphorical expressions (example by Hiraga: IDEAS ARE IN THE MIND

[English], IDEAS ARE IN BELLY [Japanese]).

I will leave aside the similarity between type 4 and type 2 (which is more evident
when Hiraga adds that both languages actually understand IDEAS as being in a
CONTAINER). Although her classification seems relevant for the research here
(despite the fact it is related to translation), it is not adopted either. The reason,
stated also by Hiraga herself as a possible shortcoming, is that these types depend on
the level of abstraction ‘because it is the level of abstraction which decides whether
two cultures share certain metaphorical concepts or not.” (Hiraga 1991, 162) Also,
she talks about ‘metaphorical’ expressions, but the CM can be also expressed by non-
metaphorical expressions as is said in chapter 4.1. Additionally, the linguistic
expressions are not of primary interest for me (what concerns the outcomes) and the

focus in this thesis is on the conceptual metaphors.

Nevertheless, Hiraga’s note on ‘level of abstraction’ leads to the classification used in
the present analysis. Kovecses (2010a, 44£t.) talks about ‘level of generality’” at which
conceptual metaphors are found. In his opinion, there are specific-level metaphors
like LIFE IS A JOURNEY, ARGUMENT IS WAR, or IDEAS ARE FOOD on one hand, and
then generic-level metaphors like EVENTS ARE ACTIONS or GENERIC IS SPECIFIC, on
the other. ‘As can be seen, concepts such as events, actions, generic, and specific are
all generic-level concepts. They are defined by only a small number of properties,
which is to say that they are characterized by extremely skeletal structures.” (Kovecses
2010a, 45) Contrary to them, ‘[l]ife, journey, argument, war, ideas, and food are
specific-level concepts. Schematic structures underlying them are filled in a detailed
way’. (Kovecses 2010a, 44-45) I think the short description clearly shows what the

levels are about.

The CMs identified by the analysis in this thesis are classified as specific-level

metaphors because they are inferred from concrete linguistic expressions, which are
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specific. These specific-level metaphors are then investigated and more general,
superordinate concepts (for the source domains) are sought. The generic-level
metaphors are established because they are more likely to be found ‘universal’ than
the specific metaphors. Thus, similarities between Czech and English can be better

observed.

2.5 Conceptual Metaphor Theoty: some criticisms

This chapter draws predominantly on Kovecses’s article ‘Conceptual Metaphor
Theory: some criticisms and alternative proposals’ (2008) and deals only with aspects

relevant for the thesis.

One of the relevant criticisms is the level of schematicity at which CMs should be
formulated. In other words, a level of abstraction discussed above — how
general/specific should the metaphors be? Some critics of CMT, Kévecses claims,
say that, e.g., the well-known metaphor THEORIES/ARGUMENTS ARE BUILDINGS is
not correct since we can talk about so/id foundations of a theory, but not about its
corridors ot windows. Thus, THEORIES/ ARGUMENTS ARE BUILDINGS actually is not a

metaphor the language users ‘live by’

A similar problem was encountered also during the analysis in this thesis at the level
of specific metaphors (see previous chapter). It was not resolved entirely, however,
because of a simple reason: there are too few examples for each metaphor it is
difficult to predict whether a given linguistic expression instantiates an established
CM common in our everyday language use, or whether it belongs to the group of
isolated, unsystematic cases. This has to be tested with a large-corpus study.

Nevertheless, the CMs were formulated as specific as possible.

Second objections relevant here Koévecses (2008, 180) formulates like this: “The
selection of the metaphors we use may also depend on who we are, that is, what our
personal history is or what our long-lasting concerns or interests are.” He provides an

example of a metaphor THE EUROPEAN UNION AS AN ELECTRIC CIRCUIT, which one

27 Of course, some novel metaphors can talk about corvidors and windows of theories but these are not

parts of everyday language use and of our conceptual system as CMT proposes.
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citizen used in a Letter to the Editor. But the person was an electric engineer so this
metaphor was motivated by personal characteristics and would not (very likely) be a
common metaphor with other users of the language. Similar examples might of
course happen also in the analysis in this thesis but, as in the case of the level of

schematicity, it cannot be revealed unless a large-scale analysis is carried out.

A third relevant objection to CMT is not mentioned by Kévecses, but by Naomi
Quinn. Quinn (1991, 91 in Rodriguez Marquez 2010, 33) claims that the work of
Lakoff and Johnson ‘has been criticised because their work “relies on idealized cases,
disconnected from the context of actual use in natural discourse’. Although this
thesis uses real data, it still leads to problems. Since the examples of CMs in Lakoff
and Johnson (2003) are not authentic — as criticized — they are always clear and
unproblematic. However, the real data is a slightly different matter and the examples
provided by them are often not clear-cut, and there are several borderline cases. It is
so due to their lexicalised form, or because the context did not provide sufficient
clues as to whether they should, or should not belong to the concept of PURSUING
SUCCESS. Also, the aspect of (more or less) subjective assessment of the linguistic

expressions played a certain role.
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3. The corpus

The corpus used for the analysis in this thesis has already been characterised with
respect to the most important aspects in the Introduction, so only a brief repetition is
presented. Some further aspects of the corpus and the genre of these types of texts

are dealt with later on in this chapter.

Two of the texts are in Czech and two in English. One of the Czech and of the
English texts are original texts and the other two are their translations. For it was not
possible to determine which are source and which are target texts, the analysis could
not be done in a translation-oriented manner and was changed into comparing
conceptual metaphors in Czech and English without taking the translation
problematics into account. All four texts are taken as examples of idiomatic language
(reasons explained in the Introduction). The texts are opening letters of annual
reports from years 2013 (Skoda Auto company) and 2014 (GE Money Bank). The
characteristics of these companies would not be relevant for this thesis so they are
not discussed. What might be of some use® (although probably not crucial),
however, are the characteristics of the authors of the opening letters. Unfortunately,
the authors are unknown (even though these letters are signed by a concrete person;

explained later in this chapter).

The Czech texts contain 1426 words and the English texts contain 1358 words. Itis a
very small corpus not aimed at generating any general rules about conceptual
metaphors in the two languages. Therefore, such corpus cannot be representative —
‘The importance of representativeness lies in the fact that it “refers to the extent to
which a sample includes the full range of variability in a population.”” (Biber 1993,
243 in Rodriguez Marquez 2010, 35) Rodriguez Marquez (ibid) further adds that ‘the
corpus needs to include a range of data indicative of the language variety and genre
that the researchers want to study. In this way, the findings derived from the corpus
can be generalised in relation to such a population.” As has been said, this thesis does

not intend to present any general rules.

28 For example, due to reasons illustrated with the metaphor THE EUROPEAN UNION AS AN ELECTRIC
CIRCUIT in chapter 2.5.
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The quote above suggests small corpora would be of no use. This is not true since
Cameron and Deignan (2003) talk about the role even small corpora can play in
metaphor research. The two authors combined a small and a large corpus to reduce
the problems associated with each of the corpus: ‘Both types of corpora are
potentially enormously rich sources of data for the metaphor analyst, but neither is
without problems.” (Cameron and Deignan 2003, 151) About the weak points of a

small corpus they write:

For instance, the frequency and metaphorical use of a particular word form
is inevitably influenced by the collection of data from a limited number of
discourse events. This leads to the possibility that one particular speaker’s
idiosyncratic use may dominate the citations for a particular word.
Furthermore, words or metaphorical uses other than the most frequent may

simply not occur, or occur too few times to make any generalization

possible. (ibid)

The last objection has been dealt with. The problem of one speaker’s idiosyncratic
use of particular word(s) is valid but this is an issue hardly to be solved without using
a large corpus. However, in the case of opening letters of annual reports (called
variously, e.g. the Letter to Shareholders) the issue can be reduced. The reason is that

very often the author is not only one person. Zanola (2010, 13) writes:

As regards the Letter to Shareholders, normally, the person who signs the
letter is also the author of the letter (Piotti 2009). However, this isn’t strictly
true in most cases. In a typical company, the president or CEO might write
a draft of the AR letter, send it to the chief financial officer, who makes
revisions and sends it to the chief legal officer, who makes further revisions
and sends it back to the president or CEO, who then makes final revisions.
The chief legal officer may then do the final editing or someone else may do
it. In some companies, the letter is drafted by the chief financial officer or
the chief legal officer and then sent to the president or CEO for revision. In
any event, the document is rarely the work of one person, but the product
embodies the “corporate-speak’” representative of the top management of

the company.

More authors would thus reduce possible linguistic deviations.
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Large corpus has its drawbacks, too. Cameron and Deignan (2003, 151) mention
two: First, it provides the researcher with only an outline of the context; Second,
some ‘patterns may be missed because the researcher usually begins by searching for

particular linguistic forms’.

The solution of the drawbacks of both types of corpora, these authors argue, would
be the combination of the two corpora within one study: a thorough investigation of
a small corpus for clues that would be subsequently used as starting points in an
investigation of a large corpus. In this respect, the analysis carried out here could be

the first step after which further research could follow. 2

3.1 Opening letters and annual reports: genre perspective

In this subchapter, some aspects of genre analysis of annual reports and opening
letters are discussed. Opening letters are sometimes referred to as ‘CEQ’s letters’ or

‘Letters to Shareholders’, depending on the author.

‘From a linguistic point of view, the AR must be approached as a genre’ (Zanola 2010,
8; emphasis in the original). She is not the only one, of course, to say so. Genre
analysis of annual reports is an area studied by many, e.g. Bhatia (2002; 2008) or
Rutherford (2005). It also seems obvious that annual reports consist of various types
of texts — in this respect, Zanola (2010, 2) talks about ‘interdisciplinarity’ and
‘contamination” “The company ARs are among the most hybrid, heterogeneous and
“contaminated” genres.” Later (p. 4) she adds, talking about her paper, that ‘[bly
“contaminated genre” this paper refers to the hybrid nature of the AR texts, which

may be considered as a blending of varied and multiple competencies.’

‘Blending of multiple competencies’ in annual reports could be understood as having
multiple purposes, more precisely communicative purposes. Communicative purpose
is an important aspect of the genre of annual reports. Bhatia (1993 in de Groot 2014,
240) observes that ‘[annual report] is a conventionalized text type that has been
recognised over time to repeatedly fulfil particular communicative purposes within a

given community of senders and receivers.” Elsewhere Bhatia (2002, 10) classifies

2 E.g., Wikberg (2008) illustrates different uses of corpus data for metaphor research.
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annual reports among ‘mixed and embedded genres’, adding it is ‘either because they
are designed to achieve a mix of communicative purposes, (...) or to communicate
“private intentions” within the context of “socially recognised communicative
purposes’. What is, therefore, certain about ARs, is their variety and importance of

n] 30
communicative purposes™ .

The relevant purpose for the thesis is the promotional purpose typical for the
opening letters. Hyland (1998, 225) observes that ‘CEOs typically seek to create a
positive perception of themselves and their companies’. And Bhatia (2008, 172) adds
that ‘[tlhe rationale for writing this letter the way it has been written in such a
positive tone is that businesses often downplay any indications of negative
performance to highlight positive aspects for future growth.” Bhatia also provides a
seven-move structure typical of the opening letter, mentioning move 5 is not very

common and certain variations are allowed (Bhatia 2008, 170):

Move 1: Looking back (overview of the review period)

Move 2: Identifying important themes (claims made)

Move 3: Elaboration on themes (evidence for claims)

Move 4: Expectations and promises (projections for future)

Move 5: Expressions of gratitude (thanks to staff and shareholders)
Move 6: Looking forward (revisiting Move 1)

Move 7: Positive and polite closing

Indeed, when applied to the texts analysed in this study, they were found to follow
this pattern, to a greater or lesser extent. Additionally, Hynes (2004, 84) says that
CEQO’s letters must be credible and engender trust, which is supported also by

Hyland (1998).

The opening letters belong to a narrative genre within ARs. As said in the
Introduction, ‘[e]ven though the majority of studies regarding ARs have concentrated

on financial aspects, nowadays, the narrative part is seen as an important area for

30 The development of communicative purpose of annual reports is discussed (not in a very detailed
manner), e.g., in de Groot 2014. ARs in the United States are studied by Hynes (2004), who provides
characteristic of ARs with respect to their multiple purposes, and also gives some pieces of advice on
writing an AR.
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study and research.” (Zanola 2010, 6) Studies on metaphors in the narratives are not
irrelevant, either. The narrative nature of opening letters can ensure they are a good
source of the conceptual metaphor since it is omnipresent. CM even exists in a
specialized language (as mentioned, e.g., by Rojo Lépez and Orts Llopis 2010) so a
narrative genre with more ‘natural’ language could serve as a basis for such research

as well.

What concerns the element of success and related concept of SUCCESS as investigated
in this thesis, the link with promoting a good image of the company seems obvious.
Rashed (2012, 164-165), who focuses on bank’s ARs, mentions the most important
topics of CEO’s letters: importance and competitiveness, positive performances, and
involvement and positive value topics. These topics, Rashed continues, are expressed
by expressions like first-rate, world-class, prestigions, leading, excellence, importance, robustness,
maintain, position, profitable, successful, efficient, top-performing, improvement, efficiency, prosperity,
progress, achieve, provide, outperform, attain etc. These words clearly point to the concept
of SUCCESS and some of them could be classified as metaphorical. Therefore, the
investigation of opening letters for CMs with the target domain of PURSUING

SUCCESS looks relevant.

Proposals for further research in annual reports are presented, e.g., by de Groot
(2014, 241tt)), who identifies four areas of such researches: the interdependence
between annual reports and other corporate communication genres, multimodality in

annual reports, response to ARs, and the cultural background of annual report users.
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4. The analysis: methodology

The chapter deals with the methodology of the analysis carried out in the thesis. It
also deals with the identification of expressions that instantiate the underlying
conceptual metaphors and in this respect follows the procedure proposed by so-
called Pragglejaz group. Furthermore, it deals with the definition of a lexical unit for
the purposes of the analysis here, with the usage of dictionaries during the Pragglejaz

procedure and discusses related problems and deviations.

As already mentioned, there are two types of approaches to metaphor research: top-
down and bottom-up. The top-down approach goes from a conceptual metaphor to
the linguistic expressions and Rodriguez Marquez (2010, 49) describes it as follows:
“This technique consists of investigating a particular conceptual metaphor, identifying
lexical units from the source domain of such a conceptual metaphor by using a
thesaurus, and then producing a concordance of all the lexical units identified for
that source domain to find out their regular occurrence along with their linguistic
context.” This process is criticised by some (see K&évecses 2008) and is not adopted

here since no concrete CM is presupposed.

What is followed in this thesis is the bottom-up approach, which goes in the
opposite direction. It analyses a text, identifies metaphorical expressions in this text
according to some well established protocol, and finally infers a conceptual
metaphor. This is, of course, a very simplified description and it is elaborated later

on.

Before the procedure of metaphor identification is dealt with, a few words about the
level of the analysis are going to be said. Kévecses (2010a — in greater detail; 2008 —
briefly in relation to the criticism of CMT) talks about three levels at which a
metaphor analysis can be carried out: supraindividual, individual, and subindividual

level.

The supraindividual level, the one at which this thesis operates, is described by

Koévecses (2010a, 307) as follows:

“This is the level at which most of the cognitive linguistic research is taking

place. Researchers typically collect conventionalized metaphorical
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expressions from dictionaries; thesauri; random other sources such as
books, newspapers, magazines, and other news reports in the media; or
their own “mental lexicon” as native speakers of a language. They then
analyze these collections of conventionalized metaphorical expressions by
grouping them into conceptual metaphors that have a concrete source and

an abstract target domain.’

The next step in the analysis — if it were to move further — would be to proceed to
the individual level. At this level it needs to be tested whether the conceptual
metaphors identified at the supraindividual level are really those that people have in
their conceptual systems (see Kovecses 2010a, 308). This is, of course, not my focus
since it would require an extensive psychological study. An important note here is
that not all of the CMs identified at the previous level must be used by every speaker
of a given language — they usually choose only some of them, based on the

communicative situation.

The last level — subindividual — is a level ‘where the metaphors receive their
motivation, that is, the metaphors have a bodily and/or cultural basis’ (Kévecses
2008, 169). Kévecses (2010a, 309) adds that ‘this is a level that corresponds to the

universal aspects of metaphor’.

This categorization of analyses reveals that the one carried out in this thesis is only
the first step in a journey to the discovery of really interesting outcomes, the

universal metaphors.

4.1 Metaphor identification procedure

Steen (2002b, 20) nicely sums up the following chapter:

‘What we as linguists have is language use and what we wish to end up with
is a list of metaphors in the discourse which are grounded in a list of
metaphorical mappings. The great difficulty of linguistic metaphor
identification and analysis is how we get from the discourse to the list of

mappings in a reliable fashion. This is the challenge of the entire
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undertaking of beginning with metaphor identification in authentic

discourse.’

The aim of the thesis is to discover the metaphors hidden in real texts. The way to
find out should be somehow systematic and follow certain guidelines, so that the
outcomes can be as objective and precise as possible, and be ready to be compared
to other data that follow the same pattern. The last statement is actually the reason

why such procedure should exist in the first place.

The procedure for metaphor identification is taken from Steen et al. (2010) — they
call it simply ‘Metaphor Identification Procedure’, or MIP. This procedure, however,
was devised by so-called Pragglejaz group in 2007 and Steen et al. (2010) elaborated
it further into MIPVU (VU stand for “Vrije Universiteit’, the university in
Amsterdam that the authors of MIPVU work at). Authors of MIPVU claim they
made MIP more explicit and, therefore, reliable. The approach here uses MIP with

some improvements made by MIPVU.

Steen (2002a, 386-387) rightly argues that the need for a method that would
determine how to analyse metaphors in natural discourse emerged because of the
conflict between theory and practice. Theories typically present clear-cut examples —
and CMT is no exception — which are hard to find in natural discourse. In addition,
real analysis typically does not start (unless we adopt a top-down approach) with a
predefined metaphort, but takes a real text which is then examined in order to reveal

the ‘hidden’” CMs. This examination should, therefore, be guided by some rules.

Such method is the Metaphor Identification Procedure (MIP) devised by Pragglejaz
group” who felt the need for such a procedure. The original MIP was devised in
order to ‘minimise measurer bias’, i.e. to ensure better comparable results from
various researchers and different kinds of texts (see Steen 2002a for more details
about the reasons behind establishing MIP). The original method was also aimed at

identification of metaphorical language expressions only, so direct metaphors™ (like

31 The name of the group consists of the first names of its members: Peter Crisp, Ray Gibbs, Alice
Deignan, Gerard Steen, Graham Low, Lynne Cameron, Elena Semino, Joe Grady, Alan Cienki, and
Zoltan Kovecses. These researchers cover areas such as linguistics, cognitive linguistics, stylistics,
psycholinguistics, and applied linguistics.

32 Metaphor-related words are usually used indirectly. However, there may be direct or implicit
language use that still triggers the cross-domain mapping — therefore, it is classified as a metaphor in
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simile, allegory, etc.) or implicit metaphors®, would not be identified by MIP. For
that reason (and others) the MIPVU was developed. Other researchers can then
adapt the MIP(VU) for their specific purposes, like Rodriguez Marquez (2010) did

when she used it for a translation-oriented work with a large electronic corpus.

It could be also mentioned here that Steen (2009) used a similar 5-step identification
procedure and illustrated it on an analysis of a poem Now Sleeps the Crimson Petal by
Lord Alfred Tennyson. Steen’s procedure, unlike the original MIP and like the
MIPVU, included the direct metaphors as well. All three procedures (MIP, MIPVU,

and the 5-step method from Steen 2009) are illustrated below for a comparison.

Now the procedures are going to be presented and relevant aspects are going to be
explained. Moreover, differences between these procedures and the analysis carried

out in this thesis are going to be discussed.

The first procedure to be introduced is the original MIP devised by the Pragglejaz
group in 2007. It is illustrated below (from Steen et al. 2010, 5-6) along with a

concrete example (1) from the analysed texts in this thesis:

() Ladies and gentlemen, 2013 was all about SKODA’s biggest-ever model offensive: Within
Just one year, we presented eight new or completely revised models to the public — more than ever
before in our 118-year history. (SA_en)

1. Read the entire text/discourse to establish a general understanding of the meaning.

The company was successful in 2013 becanse of the steps it took to achieve this success.

2. Determine the lexical units in the text/discourse.”

Offensive

the cognitive point of view. The direct use is, for example, simile, allegory, analogy and others (see
Steen et al. 2010, 57ff.). An example of implicit language use provided by Steen: “’Naturally, to
embark on such a step is not necessarily to succeed immediately in realising 7% ” Here szep is related to
metaphor, and 7 receives a code for implicit metaphor.” (Steen et al. 2010, 15)

33 Implicit metaphors are not taken into account in this thesis since it was assumed this would make
the analysis more complicated (and less clear), it would not reveal new metaphors, and only increase
the number of analysed metaphors too much. The last reason then somewhat hinders any
quantification of results, but since a possible quantification would be only illustrative and not aimed to

formulate any general rules, this is not considered a fatal problem.

3 For the sake of demonstration, only one of possibly more metaphors is analysed.
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a. For each lexical unit in the text, establish its meaning in context, i.e. how it
applies to an entity, relation or attribute in the situation evoked by the text
(contextual meaning). Take into account what comes before and after the

lexical unit.

A set of steps taken in order to boost the company’s success

b. For each lexical unit, determine if it has a more basic contemporary meaning in
other contexts than the one in the given context. For our purposes, basic
meanings tend to be:

e more concrete; what they evoke is easier to imagine, see, hear, feel, smell, and
taste;

e related to bodily action;

e more precise (as opposed to vague);

e historically older.
Basic meanings are not necessarily the most frequent meanings of the lexical unit.

Basic meaning: ‘a major military attack’ (Macmillan)

c. If the lexical unit has a more basic current/contemporary meaning in other
contexts than the given context, decide whether the contextual meaning
contrasts with the basic meaning but can be understood in comparison with
it.

The contextual meaning does contrast with the basic meaning and can be understood in
comparison with it. (Lo take the steps in order to boost success of the company is like to
attack in a war in order to win.)

4. If yes, mark the lexical unit as metaphorical.

The LU is metaphorical.

As has been said, this procedure only identifies indirectly used expressions which

point to a metaphor. Also, historical metaphor is not identified as metaphorical by
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MIP and neither is in this thesis. The authors suggest (Steen et al. 2010, 7)™ that the
metaphor is understood as ‘metaphorical to some language users’, it is a relational
term. The authors also emphasize that ‘[tlhere is no claim that any of the
metaphorically used words identified by the procedure are also actively realized as
metaphorical mappings in the individual mind.” (p. 9) This is also something not
investigated by the thesis since it is obvious such a small corpus like the one used

here could not, by any means, provide sufficient clues.

The MIP looks simple, but it actually hides several obstacles. First, the text is read in
order to be understood. Then, the first possible problem arises — determination of
lexical units that will be subsequently analysed with respect to their basic and

contextual meaning.

Metaphoricity may be found, as Steen et al. observe, at many levels: morphology,
individual words, syntax... It is therefore better to determine only one level at which
the analysis is to be carried out. In MIP it is the level of a word, or a lexical unit,
which is preferred, because ‘most words may be assumed to activate concepts in
memory which postulate referents in discourse’ (p. 12) and this is adopted also in the
thesis. The lexical unit in the thesis is a word, or a phrase. However, sometimes the
lexical unit is stretched to include a clause (e.g. in SA_cs: Jome na dobré cesté stat
se...”). The criterion for the establishment of a lexical unit was a semantic aspect
and a certain degree of subjective assessment (based on individual ‘sense of
language’). If a larger lexical unit can be analysed as belonging to one concept, it is
assessed as a whole — it would not make sense to dissect it into individual words,

because what matters are the underlying concepts.

As has been said, MIP accounts only for a direct language use. For that reason,
another procedure was identified by Steen et al. (2010, 14-15) to include also the
direct metaphors. It is presented here along with a real example (2) taken from the

analysis of this thesis:

3 Until stated otherwise, one source, namely Steen et al. 2010, is used to describe the methods. It is
going to be referred to only with a page number to make it simpler.

36 English literal translation: We are on a good way to becone...
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(2) We must remain agile and adaptable: not a tanker, but a nimble speedboat, able to respond to

faster-changing market demands in the best way possible. (SA_cs)
1. Find local referent and topic shifts. *’

We must remain agile and adaptable: not a tanker, but a_nimble speedboat, able to respond to

faster-changing market demands in the best way possible.

2. Test whether the incongruous words are to be integrated within the overall

referential and/or topical framework by means of some form of comparison.
Yes: we must be like a nimble speedboat.
3. Test whether the comparison is nonliteral or cross-domain.

We — the company =2 the domain of business
Nimble speedboat = the domain of water transportation

It is a cross-domain comparison.

4. Test whether the comparison can be seen as some form of indirect talk about the
local or main referent or topic of the text. (If it is not, we might be dealing with a

digression.)

Yes, we talk about the need for the company to be as a nimble speedboat, indicating the company

should be nimble and agile in the way the boat is (when it moves).

5. If the findings for tests 2, 3, and 4 are positive, then a word should be identified as

(part of) a direct form of metaphor.
The lexical unit nimble speedboat can be classified as a direct metaphor.

(There is not a further step that would infer a concrete conceptual metaphor but this

is going to be dealt with later.)

If we get back to the previous MIP, step 3 determines the contextual and basic
meaning of a given lexical unit (LU). This may be a problematic point. MIP, as well

as MIPVU — whose method is going to be presented later — uses dictionaries to

37 Again, for the sake of demonstration, only one of possibly more metaphors is analysed.
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establish these meanings (Steen et al. 2010, 16£t.). They use The Macmillan English
Dictionary for Advanced Learners and The Longman Dictionary of Contemporary English as a
second-opinion dictionary. Occasionally, Oxford English Dictionary (in MIP) is used
because of its etymology. The reason for these dictionaries is that they are based on
corpora and are current. For this thesis, the dictionaries used were Macmillan online
dictionary and Oxford Adpanced Learner’s Dictionary as a second-opinion source. Here, a
problem occurs since Rodriguez Marquez (2010, 134) suggests, when comparing two
languages, to use similar, corpora-based dictionaries in both of the languages. In
Czech, however, there is not such a quality dictionary, so ‘Internetova jazykova
ptirucka™ was used. Contextual meaning can be, unless the LU is novel, which is
very rare, found in a dictionary. The basic meaning, however, is sometimes difficult
to find. ‘Basic senses are the most concrete and human-oriented senses that can be
distinguished. Contrary to what is suggested by MIP, we [MIPVU] have left older
senses (as listed in for instance the Oxford English Dictionary) outside consideration
when determining basic senses. This is because they are commonly not accessible as

relevant senses to the contemporary user of English (...).” (Steen et al. 2010, 17)

This suggests etymology dictionaries should not be used (at least in MIPVU). This
is another point where the analysis presented in the thesis deviates from the MIPVU
suggestions since etymology dictionaries are used in the thesis. Etymology
dictionaries are not used, however, to determine the oldest meaning possible. They
are used only as a support for the determining of the basic meaning in cases of
lexicalized expressions. These would probably not be included if MIPVU was
followed completely, but it seemed such expressions could contribute to the analysis.
Therefore, if a word (because it is not applicable to larger units) is lexicalized but still
seems related to its root (the root can still be guite well observed in the word), it is
looked up in an etymology dictionary™. If the seemingly visible root is confirmed by
the dictionary, it is included in the analysis. Also, if a basic meaning cannot be

resolved with a ‘normal’ dictionary, the etymology dictionary may help as to which of

38 An online language guide of the Czech language, available at http://ptirucka.ujc.cas.cz/, which also
contains Slownik spisovné cestiny pro skolu a vergnost [A dictionary of the standard Czech langnage].

% For English: etymonline.com; for Czech: Cesky Etymologicky Slovnik (Rejzek 2001) as a main source
and Stucny Etymologicky Slovnik Jazyka Ceského Se Zvlistnim Zretelem K Sloviim Kulturnim A Cizim (Holub
and Lyer 1978) and E#ymologicky Slovnik Jazyka Ceského (Kopeény and Holub 1952) as secondary
sources.
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the meanings listed in the current dictionary is older. For more on the use of

dictionaries in MIPVU see Krennmayr 2008.

As has been said earlier in this chapter, some LUs in the thesis are multi-word. This
raises a problem of analysing their basic and contextual meanings since there is no
dictionary to determine them. In such cases, their meanings, both contextual (which
is not that difficult to determine) and basic, are guessed and these cases are marked

as ‘assumptions’ and then separated in the outcomes.

‘Finally, whether contextual and basic senses are distinct enough (...) can also be
reliably measured, by their degree of independence as separate sense descriptions in
the dictionary.” (Steen et al. 2010, 17) This is not always true, but when contextual
and basic meanings are established, it is usually not that difficult to determine their
distinctness — it includes a certain amount of subjectivity on the part of the analyser,

but this is something that does not seem to be resolved by any rule.

MIPVU adds an extra category, also adopted in the thesis, namely “WIDLII* —
‘When In Doubt, Leave It In’ (p. 19). It is a category with borderline cases which the

analysts could not agree on with respect to their metaphoricity.

Another special type of LUs which appear in the analysed texts are specialized
terms. These are discussed by Steen et al. (2010, 111£f.) as well. In their terms, these
are not included. The reason is that in MIP(VU), who is taken into account is the
general reader without specialized knowledge, and neither specialized dictionaries are
used. Therefore, if the terms are not found in general dictionaries, they are not

included. However, they add:

‘...if the contextual sense of a specialized term is not in the dictionary, but
there is a sense that fulfils our criteria of being basic, and that can be
understood by comparison to the (assumed) contextual sense, we mark the
word as a borderline case of metaphor (‘"WIDLII")—‘borderline’ because we

have not checked the contextual sense against a specialist dictionary.” (p.

112)

The thesis does not take specialized terms into account since they seem to be too

special cases and would produce CMs that people ‘do not live by’. Similar case is with
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idioms (see K&vecses 2008, 171) — which are not included, either, also due to the

fact they are not part of the analysed concept of PURSUING SUCCESS.

Some expressions are included only because they are in connection to some other
word/phrase that makes them belong to the given concept. There is an example (3)

from the analysed texts:

(3) A year where we started to see the benefits of the strategy we put in place back in 2013 to
diversify our business focus. (GE_en)

Strategy is interpreted as something beneficial (for success) only because we saw its
benefits. 1f there were disastrous consequences instead, the strategy would not be included.
Thus we can show the huge importance of context/co-text, which is always taken

into account.

MIP for metaphorical expressions as well as direct metaphors was presented, and

MIPVU is to be presented next. It is as follows (Steen et al. 2010, 25-26):

1. Find metaphor-related words (MRWs) by examining the text on a word-by-word

basis.

2. When a word is used indirectly and that use may potentially be explained by some
form of cross-domain mapping from a more basic meaning of that word, mark the

word as metaphorically used (MRW).

3. When a word is used directly and its use may potentially be explained by some
form of cross-domain mapping to a more basic referent or topic in the text, mark the

word as direct metaphor (MRW, direct).

4. When words are used for the purpose of lexico-grammatical substitution, such as
third person personal pronouns, or when ellipsis occurs where words may be seen as
missing, as in some forms of co-ordination, and when a direct or indirect meaning is
conveyed by those substitutions or ellipses that may potentially be explained by some
form of cross-domain mapping from a more basic meaning, referent, or topic, insert

a code for implicit metaphor (MRW, implicit).
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5. When a word functions as a signal that a cross-domain mapping may be at play,

mark it as a metaphor flag (MFlag).

6. When a word is a new-formation coined, examine the distinct words that are its

independent parts according to steps 2 through 5.

The MIPVU aims to include all expressions that could possibly be realizations of a
CM. This is good, but the above proposed schema is quite vague. Nevertheless, it
may be taken as a general draft and include the previous MIP and the procedure for
identification of direct metaphors (illustrated with example (2)). The original MIP
would be applied to step 2 of MIPVU, and the second procedure would be applied
to step 3. All in all, all the procedures have a crucial point which determines the
metaphoricity and which may pose the biggest problems, and that is the determining

of contextual and basic meaning and their contrast.

There is one last deviation in the analysis in this thesis, namely that it adopts one
additional step: to infer the underlying conceptual metaphor. MIP(VU) does
not aim to identify a concrete CM — in which the thesis is predominantly interested
in — because Steen et al. (2010, 8) claim it is not that simple and it is a source of
common disagreement among analysts. This may be true; nevertheless, it needs to be

done in order to arrive at some conclusions presupposed in the Introduction.

The step of identifying the CM is adopted by Rodriguez Marquez (2010), for
instance, although she does not state any detailed procedure for the process. Steen
(2009) in his analysis of a poem, uses a slightly different method for the whole
metaphor identification, and despite not implementing the step of the identification
of a concrete CM, it seems the CM would be better inferred from that procedure. He
focuses also on direct metaphors, unlike MIP, and transforms words into
propositions in which open comparisons are identified, then analogies are identified
and finally also cross-domain mappings, i.e. what aspects are mapped from the
source onto the target. However, he uses an elaborate system of notation which is

not relevant here, so more comprehensive explanation of this procedure is not
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provided (for that, see Steen 2002a, 2002b, 2009), only his example of such analysis
(Steen 2009, 202)*:

Text Now sleeps the crimson petal
1. Identification of metaphor-related Sleeps

words
2. Identification of propositions P1 (SLEEP, PETAL,)

P2 (MoD P1 NOW)
P3 (MOD PETAL, CRIMSON,)

3. Identification of open comparison siM {3F Ja
[F (CRIMSON PETAL)],
[sLEEP (a)],}

4. Identification of analogical structure SIM
{[BE-INACTIVE (CRIMSON PETAL)],
[SLEEP (HUMAN)].}

5. Identification of cross-domain SLEEP > BE-INACTIVE

mapping HUMAN > CRIMSON PETAL

inferences:
GOAL OF SLEEP > GOAL OF BE-INACTIVE:
REST
TIME OF SLEEP > TIME OF BE-INACTIVE:
NIGHT

Table 1: 5-step metaphor identification by Steen (2009)

Step 6 could then infer a metaphor, which in this case would be TO BE INACTIVE IS

TO SLEEP and CRIMSON PETAL IS HUMAN.

For the sake of completeness, it should be also mentioned that the analysis is partially
restricted from the very beginning. It focuses only on areas/phrases/lexical units that
are potentially linked to the concept of PURSUING SUCCESS, and further assesses only
these with respect to metaphoricity; the analysis in order to reveal metaphoricity is,
therefore, not done on a word-by-word basis, but selects only relevant areas in the

text. However, the whole texts are read in order for the context to be understood.

To conclude about the above procedures, it should be pointed out that all these
procedures happen only in the analyst’s head. And that is exactly the case with the

analysis carried out for the purposes of the thesis. Only in cases where the analyst is

40 In Steen 2009, the author presents his metaphor identification in relation to literary texts, namely
poetry, but claims its application is much wider.
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not sure might it be convenient to write it down, or to cleatly realize (or possibly

visualize) these steps (in MIP, MIPVU, or the other procedures).

4.2 Defining the tatget domain: some clarifications

The target domain has so far been characterized as PURSUING SUCCESS. There are

several specifications that need to be made in connection with this.

First specification, relating to the whole format of CM, is that the present tense is
used and in the form of to-infinitives. So, for instance, a CM is written in the form
TO PURSUE SUCCESS IS TO MOVE and not PURSUING SUCCESS IS MOVING. It seems
better to have both domains in the same form and the to-infinitive seemed more

suitable.

Secondly: The concrete CM is inferred — with respect to this thesis — as specific as
possible. However, the target domain (PURSUING SUCCESS) is pre-established so in
this case it might actually not be so. The target domain is more or less generalized
and I am aware of that. It’s because with a uniform domain, the results can be

compared better. Below is an example of such generalization:

(4) We have successfully entered new commercial banking sectors with high growth potential,

including commercial real estate. (GE_en)

Enter new commercial banking sectors is taken as a way of pursuing success, but if the
most specific domain/concept should be used, it could be, e.g., TO START
OPERATING/DOING BUSINESS IN A NEW SECTOR or something similar. This is a
problem associated with the level of abstraction as discussed in chapter 2. Here, in

the target domain, it is resolved by establishing the one concept (PURSUING SUCCESS).

Thirdly, the boundaries of the target domain need to be established. In the chapter
dealing with annual reports and opening letters, it was said that the communicative
purpose relevant for this analysis is the promotional purpose. This is related, then, to
the fact that the authors of opening letters tend to emphasize the successful and
positive side of the company. Therefore, almost everything in the opening letter is

somehow linked to the concept of SUCCESS. For that reason, a boundary is needed.
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Only lexical units directly (more or less) linked to the target domain are included, and
those not clearly related or very indirectly, are excluded. It is certain these criteria are
to a certain extent subjective, but it seemed better to have these criteria rather than

have none.

Therefore, what is included is mainly the active effort of the company, its
management and employees, aimed at desired progress of the company. This
includes also when the company’s revenues increases, when product range is
extended, new clients are brought in, etc. Also the means by which the company
achieves success, like a good strategy, is included. The result — the achievement of
success — is included as well, of course. However, if this means has some positive
characteristic which helps to pursue success (like a good strategy), and if this
characteristic is metaphorically expressed, this is not included because it is considered
to be too indirect for the given target domain. On the other hand, if a company (and
by this also its employees are meant) has qualities necessary or highly desired for the
pursuit of success, these qualities are included in the analysis. The format of the
target domain (and the whole CM for that matter) in this cases is then changed into
the form TO BE IN DESIRED CONDITION. It is included because it seems closely
related to the pursuit of success. Another set of included expressions deals with
desired/successful results of the activities performed by the company, e.g. SKOD.A

Octavia, kterd se_setkala s velmi kladnjm pisjetim (in SA_cs) [SKODA Octavia' car which

was very well accepted] (my translation). The last type of expressions included is the way

the company overcomes obstacles while pursuing success. This is a slight digression,

but it is a part of the way to reach success so it is relevant.

What is 7ot analysed is how the company is portrayed, i.e. what entity stands for the
company. For example, if the CM inferred is TO PURSUE SUCCESS IS TO GROW, then
the company may be seen as a living thing able to grow. The thesis is not interested

in metaphors such as those.

There is one more variation in the target domain mentioned above, which is TO
MAKE DESIRED PROGRESS. The target domain TO PURSUE SUCCESS is used for the
activities done by the company/its employees — rather active effort, e.g. we will

maintain this pace, we continued to lay the foundation. Conversely, TO MAKE DESIRED

4 Here it is not the company, but its product. Still, it was included, but as a bordetline case.
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PROGRESS is used for cases of rather passive pursuit of success, e.g. when the zncome
ofr deliveries increase, the products are well accepted and so on. Although these classifications
might not be sometimes clearly distinguished, it is still believed to be convenient. In
the results, there is no separate classification of the three variations of the target

domain.

Since the boundaries of the target domain are to a certain extent subjective, there
are cases which I was not sure about as to whether to include them or not. These are
borderline cases which are marked by underlining, but in the overview of all results

they are not separated and are included along with all the other types of metaphors.

What are treated as a separate group, however, are so-called “WIDLIT" (When In
Doubt, Leave It In) cases (already discussed). WIDLII cases seem to show a cross-

domain mapping but a concrete CM cannot be identified.

To make the picture complete, the last special group of metaphors within the

identified ones are so-called ‘assumptions’ discussed eatlier.

In all the cases assessed in the thesis, apart from the procedure of metaphor
identification, certain sensitivity for language is needed and made use of. Also,
context plays an important role and the focus is not that much on the words
themselves, but on the semantics. Due to these criteria, it is possible that the same

expressions are once included, but excluded some other time (e.g. ramp-up in SA_en).
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5. The analysis: results

The chapter presents the outcomes of the analysis described in the previous sections.
The focus was on the concrete conceptual metaphors and their comparison in the
two languages involved, Czech and English. All the CMs are formulated in English

so it is easier to compare them in various ways.

It was presumed there are more CMs with the given target domain, and that is indeed
true. The number of identified metaphors was 67 in the Czech texts and 48 in the
English texts (borderline cases included, underlined in the tables below).
Additionally, there were also “WIDLII” cases, and ‘assumptions’ as was suggested in
the theoretical part: In the Czech texts, 3 WIDLII (2 of which were instantiations of
the same word) and 9 assumptions were identified; in the English texts, there were 3
WIDLII cases and 5 assumptions. Altogether, there were 135 metaphors identified
(or at least assumed, in the case of WIDLII): 72 in Czech and 63 in English.

The reasons why there were more metaphors identified in Czech than in English

could be:

1. T am a native Czech speaker; therefore, the Czech metaphors are spotted

easily (despite the use of dictionaries in English).

2. The translations could play their role — they may contain more or fewer
metaphors because of the translators’ incompetence (although these

translations should not be of poor quality, as argued earlier).
3. Czech is more metaphorical than English.
4. Idiosyncrasies of the texts.
What is the right or main reason, however, cannot be certainly stated.

The main aim of the analysis was to discover the underlying conceptual metaphors in
Czech and English with respect to a specific target domain. These metaphors would
then be, in accordance with Koévecses (2010a), marked as specific-level metaphors
because they are inferred as specific as possible. However, to reveal similar patterns
in the two languages (if there are any), these metaphors should be generalized into

so-called generic-level metaphors. This is what Table 2 and Table 3 are presenting.
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Table 2 contains all the metaphors from the Czech texts (apart from the assumptions
and WIDLII, these are treated separately — the same with the English metaphors),
and Table 3 from the English texts. The metaphors are presented in two tables due to
space restrictions. The specific-level Ms are ordered (where it was possible) according
to the number of occurrences (if the given metaphor occurs more than once, the
number of occurrences is in the brackets). But some of the multiple occurrences
(typically two) were only due to the repetition of the same linguistic expressions.
‘Special’ cases, like the overcoming of obstacles (which was not common in the
texts), are usually positioned at the end of each category (and are commented on
later). The underlined expressions are the borderline cases. If a generic-level
metaphor is underlined, then all the specific-level metaphors are also borderline. If
only some of the specific-level metaphors are underlined, then only these are
borderline and not the rest in the group. The examples in the third column are taken
from the analysed texts in whose language they are written. The numbers of specific-

level metaphors and the examples correspond.

Generic-level Specific-level metaphors Examples from the texts

metaphors

TO BE TO BE (POTENTIALLY) 1. Skupina GEM je silnou ¢eskou
(POTENTIALLY) SUCCESSFUL / TO BE IN DESIRED bankou...

SUCCESSFUL / TO CONDITION IS TO BE 2. Nase znacka neustile nabira na
PURSUE SUCCESS IS PHYSICALLY STRONG (4) sile. ..

TO BE PHYSICALLY
STRONG

TO PURSUE SUCCESS IS TO
BECOME PHYSICALLY
STRONG(ER) (2)

TO PURSUE SUCCESS IS TO
PHYSICALLY SUPPORT [STH
BENEFICIAL]

TO BE (POTENTIALLY)
SUCCESSFUL IS TO BE A
PHYSICALLY STRONG PARTNER
TO PURSUE SUCCESS IS TO LET SB
SUPPORT YOU PHYSICALLY

3. Pokracujeme v podpore inovaci,
které...

4. ...byt silnym partnerem viem
nasim klientam...

5. Na zavér bych chtél podeékovat

(...) za jejich podporu. ..

TO PURSUE The same To nam pomaha p/uit regulatorni a
SUCCESS IS TO FILL legislativni pozadavky. ..

UP [A CONTAINER]

TO PURSUE TO PURSUE SUCCESS IS TO BE 1. Strategie z roku 2013 (...) se
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SUCCESS IS TO ABLE TO COMMAND ukdzala byt uspésna. ..
ENGAGE IN SUCCESSFULLY IN BATTLE (3) 2. ...1ok 2013 se (...) odehral
FIGHTING 2. 'TO PURSUE SUCCESS IS TO cely ve znameni dosud nejvetsi
ATTACK IN BATTLE modelové ofenzivy...
3. TO PURSUE SUCCESS IS TO 3. V roce 2014 se na silnicich
ATTACK IN BATTLE AND WIN projevi v plné sile vysledky nas
modelové ofenzivy...
TO MAKE DESIRED | 1. TO PURSUE SUCCESS/TO MAKE 1. Vklady klientt ¢inf 96,9
PROGRESS / TO DESIRED PROGRESS IS TO GROW miliardy K¢, vrostly o 3,3
PURSUE SUCCESS IS (UPWARDS) (8) miliardy...
TO MOVE 2. TO PURSUE SUCCESS IS TO WALK | 2. Reakce na tento &0k byly velmi
5) pozitivni.
3. TO PURSUE SUCCESS/TO MAKE 3. Diky kombinaci (...) se nam v
DESIRED PROGRESS IS TO REACH roce 2014 podafilo dosdbnont
(ONE'S HAND) AND TOUCH [THE skvelych finanénich vysledkd
DESIRED GOAL] (5) 4. rozsiveni kapacit v Ceské
4. 'TO PURSUE SUCCESS / TO MAKE republice
DESIRED PROGRESS IS TO 5. V roce 2013 se znaéce SKODA
BECOME WIDER (4) podafilo navysit svaj podil. ..
5. TO MAKE DESIRED PROGRESS IS | 6. V komercnim bankovnictvi
TO MOVE UP (3) jsme aspésne wvstoupili do novych
6. 'TO PURSUE SUCCESS IS TO odveétvi s vysokym potencialem
PHYSICALLY ENTER [DESIRED rastu.
PLACES] (2) 7. Celkova aktiva vzrostla o 7 % a
7. 'TO MAKE DESIRED PROGRESS IS dosdhla vyse 144,1 miliardy K¢.
TO (PHYSICALLY) TOUCH [THE 8. Vstup banky do odvétvi
DESIRED GOAL] WHICH IS tinancovani komerénich
UPWARDS nemovitosti byl dalsim
8. TO PURSUE SUCCESS IS TO strategickym mzlniken. ..
FOLLOW A PATH 9. S tim pfichazi i 757 nabidka
9. TOBE IN DESIRED CONDITION IS produktd. ..
TO BE WIDER 10....pficemz jsme v tomto
10. TO PURSUE SUCCESS IS TO REACH regionu také docilili navyseni. ..
A DESTINATION (ON ONE’S WAY) | 11....abychom jim v budoucnosti
11. TO PURSUE SUCCESS IS TO WALK mohli i nadale vychdzet vstite.
TOWARDS [CUSTOMERS] TO 12. Jsme na dobré cesté stat se...
MEET THEM 13.Budeme i nadale postupovat
12. TO PURSUE SUCCESS IS TO BE ON soucasnym tempen. ..
AJOURNEY 14. Nesmime se chovat jako
13. TO PURSUE SUCCESS IS TO MOVE tanker, nybtz jako obratny
ON WHILE MAINTAINING PACE zdvodni dun. ..
14. TO PURSUE SUCCESS IS TO BE A 15.Nebylo by to vsak mozné bez
NIMBLE SPEEDBOAT pozitivntho pristupu. ..
15. TO PURSUE SUCCESS IS TO BE 10. ...za vuli neustale prekondvat
ABLE TO COME CLOSER [TO viastni limity.
WHAT NEEDS TO BE DONE] 17. Diky jejich pracovnimu
16. TO PURSUE SUCCESS IS TO GET nasazeni se nam v roce 2013

podariilo prekonat nemalé
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17.

18.

BEYOND ONE’S DELIMITED
SPACE (PHYSICALLY)

TO DEAL WITH DIFFICULTIES
(WHILE PURSUING SUCCESS) IS
TO GET OVER TRAPS (ON ONE’S
WAY)

TO OVERCOME DIFFICULTIES IS
TO LEAVE [THE DIFFICULTIES]
BEHIND YOU

ndstrahy. ..

18....v souvislosti s klicovymi trhy
se pfesto zacinaji objevovat
piiznaky toho, ge to nejhorsi maji

Jig za sebon.

19. Uvérové ztraty ¢inily 1,4

miliardy K¢, poklesly o 53 %...

19. TO MAKE DESIRED PROGRESS IS
TO MOVE DOWN
TO PURSUE TO BE IN DESIRED CONDITION IS TO zavazek integrity
SUCCESS IS TO BE BE INTACT/COMPLETE
UNIFIED
TO PURSUE The same ... vyrazne omezit rogsah aktivit své
SUCCESS IS TO divize GE Capital...
LIMIT ONE’S REACH
TO PURSUE TO PURSUE SUCCESS 1S TO BUILD Rozsahlymi investicemi v prabéhu
SUCCESS IS TO STRONG FOUNDATIONS roku 2013 jisme si vybudovali solidni
BUILD zdklad pro budouci rist.
TO PURSUE 1. TO DEAL WITH 1. ...musime umét optimalné
SUCCESS IS TO BE CHALLENGES/CIRCUMSTANCES reagovat na stale rychleji se
INVOLVED IN IS TO RESPOND IN INTERACTION ménici pozadavky trhu.
INTERACTION 2. TO PURSUE SUCCESS IS TO BE 2. ...SKODA Octavia, které se
WELCOMED WARMLY (2) setkala s velmi kladnym prijetim. . .
3. TO PURSUE SUCCESS IS TO PUT 3. Béhem jediného roku jsme
[STH DESIRABLE] IN FRONT OF vefejnosti predstavili osm (...)
[THE CUSTOMERS] (2) modeld. ..
4. TO BE SUCCESSFUL IS TO 4. Nové vozy se setkaly s velfeon
RECEIVE (BACK) A BIG ECHO odezwou. ..
TO PURSUE The same ...SKODA Octavia, které se
SUCCESS IS TO GET setkala (...) se silmym oblasem. ..
LOUD ECHO
TO BE SUCCESSFUL | The same Nabizi se nam fada neobsazenych
IS TO SHINE automobilovych segmentt, ve

kterych by SKODA mohla

presvedeive zazdrit. ..

Table 2: Overview of conceptual metaphors identified in the Czech texts
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Generic-level

Specific-level metaphors

Examples from the texts

metaphors
TO PURSUE SUCCESS IS | 1. TO PURSUE SUCCESS IS TO BE 1. ...we started to see the benefits
TO ENGAGE IN ABLE TO COMMAND of the strategy. ..
FIGHTING SUCCESSFULLY IN BATTLE (2) 2. ...we will bring the full power of
2. TO PURSUE SUCCESS IS TO our model offensive to the
ATTACK IN BATTLE (2) roads...
3. TO DEAL WITH DIFFICULTIES 3. ...we were able to overcome the
(WHILE PURSUING SUCCESS) IS considerable challenges...
TO DEFEAT [THE DIFFICULTIES]
TO MAKE DESIRED The same ...to diversify our business focus. ..
PROGRESS IS TO
BECOME DIVERSE

TO BE (POTENTIALLY)
SUCCESSFUL IS TO BE
PHYSICALLY STRONG

1. TOBE (POTENTIALLY)
SUCCESSFUL / TO BE IN
DESIRED CONDITION IS TO BE
PHYSICALLY STRONG (5)

2. 'TO PURSUE SUCCESS IS TO LET

SB SUPPORT YOU PHYSICALLY

@

3. 'TO BECOME SUCCESSFUL IS TO

BECOME PHYSICALLY STRONG

4. TO BE (POTENTIALLY)

SUCCESSFUL IS TO BE A
PHYSICALLY STRONG
PARTNER

5. TO PURSUE SUCCESS IS TO

PHYSICALLY (BETTER) SUPPORT
[STH YOU NEED FOR YOUR

SUCCESS

1. ...and once again confirms our
Company’s strength.

2. Finally, I would like to end
where I started by thanking
our employees (...) for their
support. ..

3. Our brand is increasingly
gathering strength. ..

4. ...focus on being a strong and
responsible partner for all our
clients...

5. ...and better support our
existing clients’ needs.

TO PURSUE SUCCESS /
TO MAKE DESIRED
PROGRESS IS TO MOVE

1. TO MAKE DESIRED PROGRESS

IS TO MOVE UP (4)

2. TO MAKE DESIRED PROGRESS

IS TO BECOME BIGGER (3)

TO PURSUE SUCCESS IS TO
GROW (3)

4. TO PURSUE SUCCESS IS TO

GROW BEYOND ONE’S
DELIMITED SPACE

5. TO BE MORE SUCCESSFUL IS TO

BE TALLER

6. TO PURSUE SUCCESS IS TO

MOVE FORWARD

7. TO PURSUE SUCCESS IS TO

REACH (ONE'S HAND) AND
TOUCH [THE DESIRED GOAL]

8. TO PURSUE SUCCESS IS TO BE

ON A JOURNEY

9. TO BE IN DESIRED CONDITION

TO MAKE DESIRED PROGRESS /

1. CZK 4.3 billion of

Consolidated Net Income, #p
11% over 2013

2. ...expansion of capacity...
3. ...the delivery of 60,000

vehicles to customers in 2013

— a growth of 0.6%...

4. ...their willingness to
constantly grow beyond their
limits.

5. ...deliveries to customers were
6.6% higher year-on-year...

6. ...make significant progress
across the board.

7. ...before we reach new heights
again.

8. We are well on onr way to
become...

9. ...as away to broaden our

product range. ..
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1S TO BE WIDER

10. TO MAKE DESIRED PROGRESS
1S TO BECOME BIGGER IN
AMOUNT

11. 'TO PURSUE SUCCESS IS TO
BRING [STH BENEFICIAL] WITH
YOU

12. TO PURSUE SUCCESS IS TO
PHYSICALLY ENTER [A
DESIRED PIACE]

13. TO MAKE DESIRED PROGRESS
IS TO CLIMB UP

14. TO PURSUE SUCCESS IS TO
WALK

15. TO PURSUE SUCCESS IS TO
WALK ON WHILE
MAINTAINING PACE

16. 'TO PURSUE SUCCESS IS TO BE A
NIMBLE SPEEDBOAT

17. TO MAKE DESIRED PROGRESS
IS TO MOVE DOWN

10. 27.8% Group Capital
Adequacy nearly donble the
regulatory requirement

11. ...bring new commercial clients
to our business...

12. We have successfully entered
new commercial banking
sectors. ..

13. ...twelve international
production razmp-ups. ..

14. the dynamic pace of
development

15. We will maintain this pace...

16. We must remain (...) a nimble
speedboat. . .

17. CZK 1.4 billion Credit Losses,
down 53%...

TO BE IN DESIRED
CONDITION IS TO BE

The same

...our core focus on delivering
with zntegrity. ..

INTACT/COMPLETE
TO PURSUE SUCCESS IS | TO PURSUE SUCCESS IS TO BUILD ...we continued to /ay the
TO BUILD FOUNDATIONS (OF A BUILDING) foundation. ..

TO PURSUE SUCCESS IS

1. TO PURSUE SUCCESS IS TO PUT

1. ...we presented eight new or

TO BE INVOLVED IN [STH DESIRABLE] IN FRONT OF completely revised models. ..

INTERACTION [THE CUSTOMERS] (2) 2. ...SKODA Octavia, which was

- 2. 'TO PURSUE SUCCESS IS TO BE particulatly wel/ received. ..
WELCOMED NICELY 3. ...we would have been unable

3. TO PURSUE SUCCESS IS TO to meet our ambitious goals. ..

ENCOUNTER [STH DESIRED] (2)

TO BE SUCCESSFUL IS The same We are also the clear number one in

TO BE THE FIRST IN Slovakia. ..

NATURAL NUMBERS

Table 3: Overview of conceptual metaphors identified in the English texts

There is plenty of material to be assessed from many different points of view, but

such a comprehensive analysis is not this thesis’s aim. As can be seen, the CMs are

very much the same in both languages, which holds true also for such specific cases

like TO BE SUCCESSFUL IS TO BE THE FIRST IN NATURAL NUMBERS. This is of course

due to the translations. The similarity of conceptual metaphors was assumed,

although it is better observed at the level of generic metaphors.
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Also, there are quite a lot of bordetline cases, which might point to the not-so-small

extent of subjectivity. There are also some special cases:

® TO MAKE DESIRED PROGRESS IS TO MOVE DOWN: This CM occurs in both
languages (because of the translation) and has only one occurrence. It
deviates from the general image of pursuing success as moving up/forward
(as some of the CMs in the ‘movement’ group show). However, it is not
because of any unsystematic nature of the concepts. Here the downward
movement is desired for a negative entity, namely credit losses. So it is in fact
an example of a systematic nature of concepts because it can be predicted —
on the basis of this metaphor and the other ‘movement’ metaphors — that
negative entities are desired to go down, whether positive entities are

desirable if going up.

® TO DEAL WITH DIFFICULTIES (WHILE PURSUING SUCCESS) IS TO DEFEAT [THE
DIFFICULTIES] (in English); TO DEAL WITH DIFFICULTIES (WHILE PURSUING
SUCCESS) IS TO GET OVER TRAPS (ON ONE’S WAY) (in Czech); TO OVERCOME
DIFFICULTIES IS TO LEAVE [THE DIFFICULTIES] BEHIND YOU (in Czech) —
these are the only cases where overcoming obstacles is concerned. Also it
seems that the overcoming of obstacles is related to movement in Czech, and
to fight in English. However, it would have to be tested on a larger number

of examples.

® TO PURSUE SUCCESS IS TO LIMIT ONE’S REACH (in Czech) — this is not very
typical, as can be assumed from the other CMs. Typically, expanding or
growing is desirable, not limiting one’s movements. From the context
(GE_cs) it can be observed, however, that this is not a typical activity of a

company. This could be an example of the isolated, unsystematic CM.

Specific-level metaphors belonging to a generic-level metaphor TO PURSUE SUCCESS
IS TO BE INVOLVED IN INTERACTION are in both languages bordetline cases. It is

usually because they are highly lexicalized and their metaphoricity is very weak (e.g. 7o

present sth/ predstavit nové modely, reagovat na podadavky...) and some of the expressions
occur only in specific phrases (e.g. meet ounr goals). Weak metaphoricity was often the

reason for borderline cases and this weak metaphoricity was very often, (if not
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always), caused by the lexicalization of the expressions (vychdzet nékomu vstiic [v

poZadavcich], pogitivni pristup, setkat se se silnym oblasen, etc.).

As can be seen, the majority of metaphors are connected to movement, as was also
presupposed. This concept is going to be commented on in greater detail. The Master
Metaphor List (MML; Lakoff et al. 1991) lists a generic metaphor ACTION IS MOTION.
I dare to say that it is this metaphor that can be specified into the one identified in
this thesis, namely TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO MOVE. A
subcase of ACTION IS MOTION (in MML) is PROGRESS IS FORWARD MOVEMENT which
is found in the analysis in a form TO PURSUE SUCCESS IS TO MOVE FORWARD (number
6 in English metaphors), but some of the specific-level metaphors could imply a
forward movement as well (TO PURSUE SUCCESS IS TO WALK, TO PURSUE SUCCESS IS

TO WALK ON WHILE MAINTAINING PACE and others).

The movement category is very broad and there are certain CMs that could form a

separate category, namely:

® TO MAKE DESIRED PROGRESS IS TO BECOME BIGGER (Eng)

® TO MAKE DESIRED PROGRESS / TO PURSUE SUCCESS IS TO GROW (Eng)

® TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO GROW (UPWARDS)
(Czech)

® TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO BECOME WIDER (Czech)

GROWTH could be classified either on its own, or along with BECOMING BIGGER, or
also together with BECOMING WIDER. The reason why all these metaphors were
included in the concept of MOVEMENT, is that it is a kind of movement (very
generalized). Moreover, the patterns, i.e. the most frequent concepts in the source

domains, can be better observed.

The metaphor TO MAKE DESIRED PROGRESS IS TO BECOME BIGGER IN AMOUNT is a
borderline case because of its categorization into the MOVEMENT concept; the
movement here is not that evident, although, I argue, it is still present. Similar case is,
in my view, the metaphor TO PURSUE SUCCESS IS TO BRING [STH BENEFICIAL| WITH

YOU.

Also being bordetline, the metaphor TO PURSUE SUCCESS IS TO PHYSICALLY (BETTER)

SUPPORT [STH YOU NEED FOR YOUR SUCCESS]| seems at first glance as having a basic
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meaning in the physical sense of support. Interestingly, the etymology dictionary,
which was consulted to support this assumption (pun intended), revealed that the
physical sense was not the only original sense. However, since support is originally a
compound of s#b ‘up from undet’ + portare ‘to carry’, the physical meaning was

established as the basic one.

The reason why TO PURSUE SUCCESS IS TO BE A NIMBLE SPEEDBOAT is classified as
MOVEMENT is because of the mapping. What seems to be mapped is the ability of

the boat to be agile and move quickly, therefore its classification.

Some of the identified metaphors seem to be coherent. For example, TO BE
PHYSICALLY STRONG and TO ENGAGE IN FIGHTING form a coherent system: In order
to fight (successfully), a person needs to be physically strong (preferably). This
supports the coherence aspect of conceptual system as is discussed by Lakoff and

Johnson (and others).

Moreover, CMT says that the target domain is usually more abstract, while the source
domain tends to be more concrete. This is also supported, (although not entirely), by
this analysis, since three most frequent source domains: MOVEMENT, FIGHT, and
STRENGTH are physically, therefore concretely, based. The three concepts are going
to be analysed a bit further. But first, the ‘assumptions’ and WIDLII category are

going to be presented. Both categories are divided with respect to the two languages

involved.
Generic-level metaphors | Specific-level metaphors | Examples from the texts
TO PURSUE SUCCESS IS TO 1. TOPURSUE SUCCESSISTO | 1.V zapadni Evropé jsme si
MOVE BRING [STH POSITIVE] ved/i mnohem lépe nez. ..
ALONG 2. Bez tohoto silného tymu
2. TO PURSUE SUCCESS IS TO bychom nikdy nemohli
REACH A DESTINATION (...) dosdbnout vysokych cili!
WHICH IS UP 3. dvandct mezinarodnich
3. TO PURSUE SUCCESS IS TO nabéhii do vyroby
RUN [SOMEWHERE
DESIRED]
TO PURSUE SUCCESS IS TO TO PURSUE SUCCESS IS TO ...jsme zde opét posilili svon
ENGAGE IN FIGHTING REINFORCE ONE’S POSITION | pogici nejsilnéisi dovazené
IN BATTLE znacky...
TO PURSUE SUCCESS IS TO BE | TO BE IN DESIRED Pokracovali jsme v praci na
CONDITION IS TO BE MADE gjednodusovani internich
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UNIFIED OF ONE PART (NOT BEING procesﬁ. ..

DECOMPOSABLE) (2)
TO PURSUE SUCCESS IS TO The same V nasledujicich letech budeme
WEAVE (USING pokracovat v systematickém
STRIPS/THREADS ETC.) rozs$ifovani a rogugji. ..
TO PURSUE SUCCESS 1S TO TO BE SUCCESSFUL IS TO Diky kombinaci (...) se nam v

PARTICIPATE IN A
COMPETITION

ACHIEVE GOOD RESULTS
IN A COMPETITION (2)

roce 2014 podatilo dosdbnont
skvélych finanénich vyisledksi

Table 4: ‘Assumptions’ in the Czech langnage

o I zdpadni Evropé jsme si vedli mnobem lépe nes... [we were doing well]” is classified as

TO BRING [STH POSITIVE]| ALONG because vés? si [do well] is derived from vést [bring

something along] but is so lexicalized that it is basically an assumption.

o ...jsme de opét posilili svou pozici nejsilnéisi dovdgené nalky. .. [reinforce one’s position of

the strongest] — It could imply sport as well but battle seems more probable. It is

purely subjective.

o jednodusovani [simplification] — the etymology of the (Czech) word is not certain, it

was nowhere to be found.

®  rozvoj [development] — very lexicalized and not sure if it derives from vi# [fo weave]

®  dosibnout [reach] on its own is analysed in the movement category as TO REACH

(ONE'S HAND) AND TOUCH [THE DESIRED GOAL] but the whole phrase dosdbnont

skvéljch  vysledkii - [achieve  great results] as an example of the concept of

COMPETITION is only an assumption.

WIDLII in the Czech texts:

1. Diky kombinaci téchto aktivit a vysokémn nasazent [to make effort] se ndm v roce 2014

podaiilo. . .; Diky jejich pracovnimu nasazgent se nim v roce 2013 podaiilo... — seems to

be derived from sadit, sazet [to plant] but the link is difficult to find.

4 The translations are mine, not taken from the other language versions of the analysed texts.
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2. I presto, %e jsme se v minulém roce museli vyrovndvat |deal with something] se silnym

vlivem. .. — seems to be metaphorical.

Generic-level metaphors

Specific-level metaphors

Examples from the texts

TO PURSUE SUCCESS IS TO T'O BE SUCCESSFUL IS TO ...without their trust and
PARTICIPATE IN A ACHIEVE GOOD RESULTS IN | support our company would
COMPETITION A COMPETITION not have achieved such successful
resulls.
TO PURSUE SUCCESS IS TO 1. TO PURSUE SUCCESS IS TO | 1. That is the league we play in.
DO SPORT PLAY IN A LEAGUE 2. Without this strong team, we
2. TO PURSUE SUCCESS IS TO would have been unable
BE A SUCCESSFUL SPORTS to...
TEAM
TO PURSUE SUCCESS IS TO 1. TO PURSUE SUCCESS IS TO | 1. ...before we reach new
MOVE REACH A DESTINATION heights again.
WHICH IS UP
TO BE SUCCESSFUL IS TO BE | The same We remain the undisputed

A (UNDISPUTED) LEADER

market leader. ..

Table 5: ‘Assumptions’ in the English langnage

o achieve such successful results — could be also a concept of RESEARCH, e.g., but with

respect to the context of ARs and other CMs, COMPETITION seems more

probable.

WIDLII in the English texts:

1. we were able to maintain deliveries at nearly the same record level

2. we posted the second-best level of deliveries

3. ...and puts us in an excellent position for 2014.

All these examples seem metaphorical.

For even better comparison, the already generalized concepts can be generalized

even further. From these concepts, then, another pattern can be observed, namely

‘static’ vs ‘dynamic’ nature of the concepts with respect to their frequency of

occurrence. Table 6 shows such generalization — it does not include WIDLII cases,

obviously, nor the ‘assumptions’.
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As can be seen, among the most frequent concepts (not borderline), the ‘dynamic’
concepts prevail — these are MOVEMENT, FIGHT, and TO BUILD. The concept of
PHYSICAL STRENGTH is not clear-cut: for instance, 7o be strong is static, fo gather strength

is quite dynamic, and %o support somebody is somewhere in between.

Source domain — Czech texts English texts
generalized

MOVEMENT 40 24

PHYSICAL STRENGTH 9 10

FIGHT 5 5

TO BUILD 1 1

TO SHINE 1 —

TO INTERACT 6 5

TO BE UNIFIED 1 1

TO BE INTACT/COMPLETE

TO BE NUMBER ONE 1 1
TO GET LOUD ECHO 1 —
TO LIMIT ONE’S REACH 1 —

TO FILL UP A CONTAINER 1 —

TO BE DIVERSE — 1

Table 6: An overview of more generalized generic concepts

5.1 Movement, physical strength, and fight

Almost at the very end of the thesis, some attention should be paid to the three most
frequent concepts: MOVEMENT, PHYSICAL STRENGTH, and FIGHT. The present
chapter goes back to the specific-level metaphors in each language. The metaphors
are only displayed for comparison; the aim was to put similar/the same metaphors

next to each other. For a better overview, tables are used again.
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MOVEMENT

Czech

English

1.

TO PURSUE SUCCESS/TO MAKE DESIRED
PROGRESS IS TO GROW (UPWARDS) (8)

TO MAKE DESIRED PROGRESS / TO
PURSUE SUCCESS IS TO GROW (3)

2. TO MAKE DESIRED PROGRESS IS TO
BECOME BIGGER (3)
3. TO BE MORE SUCCESSFUL IS TO BE
TALLER
4. TO PURSUE SUCCESS IS TO GROW
BEYOND ONE’S DELIMITED SPACE
5. TO MAKE DESIRED PROGRESS IS TO
BECOME BIGGER IN AMOUNT
2. 'TO PURSUE SUCCESS / TO MAKE 6. TO BE IN DESIRED CONDITION IS TO BE
DESIRED PROGRESS IS TO BECOME WIDER
WIDER (4)
3. TOBE IN DESIRED CONDITION IS TO BE
WIDER
4. 'TO PURSUE SUCCESS/TO MAKE DESIRED | 7. TO PURSUE SUCCESS IS TO REACH (ONE'S
PROGRESS IS TO REACH (ONE'S HAND) HAND) AND TOUCH [THE DESIRED
AND TOUCH [THE DESIRED GOAL] (5) GOAL]
5. TO MAKE DESIRED PROGRESS IS TO
(PHYSICALLY) TOUCH [THE DESIRED
GOAL] WHICH IS UPWARDS
6. TO PURSUE SUCCESS IS TO WALK (5) 8. TO PURSUE SUCCESS IS TO WALK
7. TO PURSUE SUCCESS IS TO MOVE ON 9. TO PURSUE SUCCESS IS TO WALK ON
WHILE MAINTAINING PACE WHILE MAINTAINING PACE
8. TO OVERCOME DIFFICULTIES IS TO 10. TO PURSUE SUCCESS IS TO MOVE
LEAVE [THE DIFFICULTIES] BEHIND YOU FORWARD
9. TO DEAL WITH DIFFICULTIES (WHILE
PURSUING SUCCESS) IS TO GET OVER
TRAPS (ON ONE’S WAY)
10. TO PURSUE SUCCESS IS TO GET BEYOND
ONE’S DELIMITED SPACE (PHYSICALLY)
11. TO PURSUE SUCCESS IS TO BE ON A 11. TO PURSUE SUCCESS IS TO BE ON A
JOURNEY JOURNEY
12. TO PURSUE SUCCESS IS TO FOLLOW A
PATH
13. TO PURSUE SUCCESS IS TO REACH A
DESTINATION (ON ONE’S WAY)
14. TO PURSUE SUCCESS IS TO WALK
TOWARDS [CUSTOMERS]| TO MEET THEM
15. TO PURSUE SUCCESS IS TO BE ABLE TO
COME CLOSER [TO WHAT NEEDS TO BE
DONE]
16. TO PURSUE SUCCESS IS TO PHYSICALLY 12. TO PURSUE SUCCESS IS TO PHYSICALLY
ENTER [DESIRED PLACES] (2) ENTER [A DESIRED PLACE]
17. TO MAKE DESIRED PROGRESS IS TO 13. TO MAKE DESIRED PROGRESS IS TO
MOVE UP (3) MOVE UP (4)
14. TO MAKE DESIRED PROGRESS IS TO
CLIMB UP
18. TO MAKE DESIRED PROGRESS IS TO 15. TO MAKE DESIRED PROGRESS IS TO

MOVE DOWN

MOVE DOWN
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19. TO PURSUE SUCCESS IS TO BE A NIMBLE
SPEEDBOAT

16.

TO PURSUE SUCCESS IS TO BE A NIMBLE
SPEEDBOAT

17.

TO PURSUE SUCCESS IS TO BRING [STH
BENEFICIAL] WITH YOU

Table 7: A comparative overview of MOV EMENT-related metaphors

PHYSICAL STRENGTH
Czech English
1. TOBE (POTENTIALLY) SUCCESSFUL / TO | 1. TO BE (POTENTIALLY) SUCCESSFUL / TO

BE IN DESIRED CONDITION IS TO BE
PHYSICALLY STRONG (4)

BE IN DESIRED CONDITION IS TO BE
PHYSICALLY STRONG (5)

2. TO PURSUE SUCCESS IS TO BECOME 2. TO BECOME SUCCESSFUL IS TO BECOME
PHYSICALLY STRONG(ER) (2) PHYSICAILLY STRONG

3. 'TO PURSUE SUCCESS IS TO LET SB 3. 'TO PURSUE SUCCESS IS TO LET SB
SUPPORT YOU PHYSICALLY SUPPORT YOU PHYSICALLY (2)

4. TOBE (POTENTIALLY) SUCCESSFUL IS TO | 4. TO BE (POTENTIALLY) SUCCESSFUL IS
BE A PHYSICALLY STRONG PARTNER TO BE A PHYSICALLY STRONG

PARTNER
5. TO PURSUE SUCCESS IS TO PHYSICALLY 5. TO PURSUE SUCCESS IS TO PHYSICALLY

SUPPORT [STH BENEFICIAL]

(BETTER) SUPPORT [STH YOU NEED FOR

YOUR SUCCESS

Table 8: A comparative overview of STRENGTH-related metaphors

FIGHT

Czech

English

TO PURSUE SUCCESS IS TO BE ABLE TO
COMMAND SUCCESSFULLY IN BATTLE

(€)]

1. 'TO PURSUE SUCCESS IS TO BE ABLE TO

COMMAND SUCCESSFULLY IN BATTLE

2)

TO PURSUE SUCCESS IS TO ATTACK IN
BATTLE

TO PURSUE SUCCESS IS TO ATTACK IN
BATTLE AND WIN

2. TO PURSUE SUCCESS IS TO ATTACK IN

BATTLE (2)

3. TO DEALT WITH DIFFICULTIES (WHILE

PURSUING SUCCESS) IS TO DEFEAT
[THE DIFFICULTIES]

Table 9: A comparative overview of FIGHT-related metaphors

62




The concept of MOVEMENT is the most important and probably interesting one and
can be classified into sub-concepts as follows (numbers in brackets indicate the
number of examples of the given concept or metaphor; the sub-concepts are ordered

in descending order according to the number of their members):

Czech texts:

GROWTH, EXPANSION (13):

1. TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO GROW (UPWARDS) (8)
2. TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO BECOME WIDER (4)
3. TO BE IN DESIRED CONDITION IS TO BE WIDER

MOVEMENT FORWARD, WALK (LIKELY BUT NOT NECESSARILY FORWARD) (9)

1. TO PURSUE SUCCESS IS TO WALK (5)

2. TO PURSUE SUCCESS IS TO MOVE ON WHILE MAINTAINING PACE

3. TO OVERCOME DIFFICULTIES IS TO LEAVE [THE DIFFICULTIES] BEHIND YOU
4. TO DEAL WITH DIFFICULTIES IS TO GET OVER TRAPS (ON ONE’S WAY)

5. TO PURSUE SUCCESS IS TO GET BEYOND ONE’S DELIMITED SPACE (PHYSICALLY)

MOVEMENT SOMEWHERE (also implied/presupposed) (7)

1. TO PURSUE SUCCESS IS TO BE ON A JOURNEY

2. TO PURSUE SUCCESS IS TO FOLLOW A PATH

3. TO PURSUE SUCCESS IS TO REACH A DESTINATION (ON ONE’S WAY)

4. TO PURSUE SUCCESS IS TO WALK TOWARDS [CUSTOMERS] TO MEET THEM

5. TO PURSUE SUCCESS IS TO BE ABLE TO COME CLOSER [TO WHAT NEEDS TO BE DONE]
6. TO PURSUE SUCCESS IS TO PHYSICALLY ENTER [DESIRED PLACES] (2)

MOVEMENT OF ONE’S HAND (6)

1. TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO REACH (ONE’S HAND) AND

TOUCH [THE DESIRED GOAL] (5)

2. TO MAKE DESIRED PROGRESS IS TO (PHYSICALLY) TOUCH [THE DESIRED GOAL] WHICH

IS UPWARDS

MOVEMENT UP. (3)
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TO MAKE DESIRED PROGRESS IS TO MOVE UP (3)

MOVEMENT DOWN (1)

TO MAKE DESIRED PROGRESS IS TO MOVE DOWN

TO BE A VEHICLE (1)

TO PURSUE SUCCESS 1S TO BE A NIMBLE SPEEDBOAT

English

GROWTH (also in amount), EXPANSION (10):

1. TO PURSUE SUCCESS / TO MAKE DESIRED PROGRESS IS TO GROW (3)
2. TO MAKE DESIRED PROGRESS IS TO BECOME BIGGER (3)

3. TO BE MORE SUCCESSFUL IS TO BE TALLER

4. TO PURSUE SUCCESS IS TO GROW BEYOND ONE’S DELIMITED SPACE
5. TO MAKE DESIRED PROGRESS IS TO BECOME BIGGER IN AMOUNT

6. TO BE IN DESIRED CONDITION IS TO BE WIDER

MOVEMENT UP (5)

1. TO MAKE DESIRED PROGRESS IS TO MOVE UP (4)
2. TO MAKE DESIRED PROGRESS IS TO CLIMB UP

MOVEMENT FORWARD, WALK (LIKELY BUT NOT NECESSARILY FORWARD) (3)

1. TO PURSUE SUCCESS IS TO WALK

2. TO PURSUE SUCCESS IS TO WALK ON WHILE MAINTAINING PACE

3. TO PURSUE SUCCESS IS TO MOVE FORWARD

MOVEMENT SOMEWHERE (also implied /presupposed) (2)
1. TO PURSUE SUCCESS IS TO BE ON A JOURNEY
2. TO PURSUE SUCCESS IS TO PHYSICALLY ENTER [A DESIRED PLACE]

MOVEMENT OF ONE’S HAND (1)

TO PURSUE SUCCESS IS TO REACH (ONE’S HAND) AND TOUCH [THE DESIRED GOAL]

MOVEMENT DOWN (1)
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TO MAKE DESIRED PROGRESS IS TO MOVE DOWN

TO BE A VEHICLE (1)

TO PURSUE SUCCESS IS TO BE A NIMBLE SPEEDBOAT

TO BRING SOMETHING (1)

TO PURSUE SUCCESS 1S TO BRING [SOMETHING BENEFICIAL] WITH YOU

5.2 Conclusions

As has been repeatedly emphasized, such a small analysis as the one presented in the
thesis cannot provide any general conclusions. However, it can provide clues for
further research. And this seems to be the case. The prevailing number of
MOVEMENT-related metaphors suggests something about the concept of PURSUING
SUCCESS and it would be interesting to explore more about the still possibly hidden

patterns. The most frequent metaphors can, truly, be the ones we live by.

What could also be another possible area of research is the underlying motivation of
these metaphors, or at least the prevailing ones. The motivation, as argued by CMT,
typically has some bodily basis. The physicality of the concepts of MOVEMENT,

STRENGTH, and FIGHT provides a promising starting point.

The relation of a comparative analysis and metaphor to translation studies has also
been mentioned. And indeed, the conceptual metaphor and the field of translation is
a fruitful area of study, as numerous researches and researchers prove.” Translators
should be aware that there are conceptual systems which are culture-dependent and
the metaphors are something omnipresent in language, and therefore highly relevant

for their work.

In a similar way, teachers and students of foreign languages should be aware of the
intricate nature of conceptual systems; they should know concepts do not work
universally (although some of them may), and therefore communication in a foreign

language requires more than a knowledge of grammar and vocabulary. What helps

4 To name just a few names: Rodriguez Marquez (2010), Piccioni (2013), Dvofik (2011), Burmakova
and Marugina (2014), Schiffner (2004).
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people sound idiomatic in their second language is the knowledge of concepts.
Charteris-Black and Ennis (2001, 250) claim that ‘[tlhe extent to which metaphor
presents a hurdle for second language learners may depend on the extent to which

there is overlap between the metaphorical systems of the L1 and the L2.

In conclusion, the promotional aspect of annual reports provides yet another area
where conceptual metaphors can be studied. The kinds of CMs a company uses to

talk about itself may reveal more about its attitudes and ‘self-esteem’, for instance.
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6. Attachments

Opening Letter of the Annual report of Skoda Auto company, Czech
(SA_cs)

Damy a panové,

rok 2013 se ve spole¢nosti SKODA AUTO odehral cely ve znameni dosud nejvétsi
modelové ofenzivy, jakou kdy znacka podstoupila. Béhem jediného roku jsme
vefejnosti pfedstavili osm novych ¢i kompletné pfepracovanych modeld, vice nez kdy
pfedtim v nasi 118leté historii. Reakce na tento krok byly velmi pozitivni.
Stiedobodem viech téchto aktivit byla novda SKODA Octavia, ktera se setkala s
velmi kladnym pfijetim nejen ze strany tisku a vefejnosti, ale také se silnym ohlasem

na jednotlivych trzich. Je zfejmé, Ze Octavia dostava zcela novy rozmér.

Rok 2013 potvrdil potencidl spole¢nosti SKODA AUTO vice, nez kterykoli rok
pfedtim. At’ uz jde o pfedstaveni osmi novych ¢i pfepracovanych modeld, dvanact
mezinarodnich nabéhé do vyroby, & rozéiteni kapacit v Ceské republice i na
rastovych trzich v Ciné a Rusku, dynamika rozvoje spole¢nosti je tctyhodna a
ojedinéla. Nebylo by to vSak mozné bez pozitivatho piistupu a silné motivace vsech
zaméstnanci po celém svété. Diky jejich pracovnimu nasazeni se nam v roce 2013
podafilo pfekonat nemalé nastrahy a vyrazné pokrocit ve vsech oblastech nasi
¢innosti. Proto bych chtél spolu se svymi kolegy z predstavenstva podékovat viem
zaméstnancim spole¢nosti SKODA AUTO a jejich zastupcim v odborech za jejich
pracovni nasazeni a obétavost, ale také za vuli neustale pfekonavat vlastni limity. Bez

tohoto silného tymu bychom nikdy nemohli v roce 2013 dosahnout vysokych cil!

Nase uspéchy v minulém roce nas pochopitelné¢ tési, ale zaroven bychom nemcli
zapominat ani na skute¢nost, ze uplynuly rok nebyl pro automobilové vyrobce v
celosvétovém meéfitku vubec lehky. V Evropé doslo ve srovnani s pfedchozim
obdobim skoro na vsech trzich k prodejnimu poklesu a trhy v Rusku a Indii také
vyrazné oslabily. S pfichodem nového roku pfirozen¢ nelze ocekavat nahlé zlepseni

situace, ale v souvislosti s klicovymi trhy se pfesto zacinaji objevovat pfiznaky toho,
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ze to nejhorsi maji jiz za sebou. Bude vsak jest¢ néjakou dobu trvat, nez se opét

projevi v plné sile.

V roce 2013 se znacce SKODA podafilo navysit svij podil skoro na viech trzich, na
kterych je zastoupena, a prokazat tak opét svou silu. V zapadni Evropé jsme si vedli
mnohem lépe nez celkove klesajici trh a dodavky zakaznikim jsme zde zlepsili o 3,1
%, pficemz jsme v tomto regionu také docilili navyseni podilu na trhu na 3,2 %.
Velmi silny narast jsme zaznamenali na nasem druhém nejvétsim trhu v Némecku. S
nartastem dodavek o 2,9 % jsme zde opét posilili svou pozici nejsilnéjsi dovazené

znacky, a to navzdory tomu, ze némecky trh zaznamenal celkovy pokles o 4,2 %.

Nase spolecnost také opét bodovala ve stfedni Evropé. Nadale si drzime
neotfesitelné postaveni vedouci znacky na domacim trhu v Ceské republice, na
kterém jsme v roce 2013 dodali zakaznikim 60 000 vozu, tedy o 0,6 % vice, a to i
pfesto, ze celkovy trh oslabil o 5,3 %. Jednickou na trhu jsme i na Slovensku s
celkem 14 800 dodanymi vozy, ale také v Polsku, kde jsme s 38 700 dodanymi vozy
znacky SKODA meziroéné navysili dodavky zakaznikam o 6,6 %o.

Nasim nejvétsim samostatnym trhem zastava nadale Cina. I kdyz se zde v roce 2013
ve srovnani s predeslym obdobim dodavky mirné snizily, uvedeni nového modelu
SKODA Octavia nas teprve c¢ekd, coz nam zarucuje ty nejlepsi pfedpoklady k

uspéchu v roce 2014.

I pfesto, ze jsme se v minulém roce museli vyrovnavat se silnym vlivem vyrobnich
nab¢ht novych modeld, podafilo se nam udrzet dodavky na takika stejné urovni jako
v rekordnim roce 2012. Celkovy objem dodavek zakaznikaim v roce 2013 dosahl 920

750 vozu, coz je druhy nejlepsi vysledek v nasf historii.

Nic z toho vsak neni dilem nahody, nybrz vysledkem tymové prace, kterou jsme
tomu vénovali v predchozich letech. Vytvofili jsme si vynikajici podminky a nabizime
spravné produkty ve spravné dobé¢. Nase vozy maji na trhu idealni pozici a jsou
situovany na pomez{ jednotlivych klasickych segmentt. V nelehkém obdobi se tak
potvrzuje vyznam nasi dlouhodobé strategie. Rozsahlymi investicemi v pribé¢hu roku

2013 jsme si vybudovali solidni zaklad pro budouci rust.

To vsak neznamena, ze bychom usinali na vaviinech. Vyvoj v poslednich letech jasné

dokazuje, ze musime byt stale pfipraveni celit dalsim zménam, nebot’ plati, ze pokud
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v automobilovém pramyslu zustane kdokoli stit na misté, zacne se rovnou
pohybovat pozpatku. Musime si nadale zachovat schopnost pfizpusobovat se a
rychle jednat. Nesmime se chovat jako tanker, nybrz jako obratny zavodni clun, a
musime umét optimalné¢ reagovat na stale rychleji se ménici pozadavky trhu.
Podminky na celosvétovém automobilovém trhu nebyly nikdy v minulosti tak
nestalé. Tyka se to jak legislativy a dal$ich pozadavkua v jednotlivych zemich, tak i
naroku nasich zakaznikd. Stale vSak plati, Ze rozumime jejich potfebam a ze udélame

vse pro to, abychom jim v budoucnosti mohli i nadale vychazet vstfic.

V roce 2014 se na silnicich projevi v plné sile vysledky nasi modelové ofenzivy, v
ramci které se dostanou do prodeje vsechny nové a pfepracované modely z
pfedchoziho roku. Na zakladé vielého pfijeti, kterého se pfi pfileZitosti svych premiér
dockaly jednotlivé modely, pevné véfim, ze na nase zakazniky udélaji neméné silny

dojem.

Nové vozy se setkaly s velkou odezvou i u nasich prodejct, ktefi svymi vyznamnymi
investicemi do showroomu a servisniho zazemi v nadchazejicich letech také pfispéji k

trvalému celosvétovému ristu znacky SKODA.,

Kroky, ke kterym jsme pfistoupili v roce 2013, nejsou pouhou jednorazovou akci.
Nase znacka neustile nabira na sile a vytvaii si nezbytné vychozi podminky pro
zaruceni trvalych tuspéchu. Jsme na dobré cest¢ stat se velkym vyrobcem
mezinarodniho vyznamu. Toto jsou prava mcéfitka, ve kterych se pohybujeme.
Budeme i nadéle postupovat soucasnym tempem a v nasledujicich letech uvedeme v

pruméru kazdych sest mésict na trh jeden novy model.

V nasledujicich letech budeme pokracovat v systematickém rozsifovani a rozvoji celé
nasi modelové palety. Nabiz{ se nam fada neobsazenych automobilovych segmentd,
ve kterjch by SKODA mohla piesvédcive zazafit svym charakteristickjm piistupem
,Simply Clever®. Spole¢nost SKODA AUTO se muze v roce 2014 i v nasledujicich

letech tésit na velmi vzrusujici budoucnost!
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Opening Letter of the Annual report of Skoda Auto company, English
(SA_en)

Ladies and gentlemen,

2013 was all about SKODA’s biggest-ever model offensive: Within just one year, we
presented eight new or completely revised models to the public — more than ever
before in our 118-year history. The response has been very positive. Central to it all
was the new SKODA Octavia, which was particularly well received, not only by the
press and public, but also by the markets, and looks set to take this model to the next

dimension.

2013 confirmed SKODA’s potential more than any year so far: With eight new or
revised models, twelve international production ramp-ups, expansion of capacity in
the Czech Republic and in the growth markets of China and Russia — the dynamic
pace of development is both unique and impressive. It is sustained by the positive
attitude and motivation of all our employees worldwide. Thanks to their dedication,
we were able to overcome the considerable challenges of 2013 and make significant
progress across the board. My Board of Management colleagues and I would
therefore like to thank all SKODA AUTO employees and their union representatives
for their hard work and dedication, and their willingness to constantly grow beyond
their limits. Without this strong team, we would have been unable to meet our

ambitious goals for 2013!

Despite our obvious satisfaction with our achievements last year, we should not
forget that 2013 was no easy year for automobile manufacturers worldwide. In
Europe, virtually all automobile markets were weaker than the previous year and
markets like Russia and India also weakened significantly. Of course, the start of a
new year does not automatically bring improvement, but we are already seeing signs
that key markets have bottomed out. Nevertheless, it will still be a while before we

reach new heights again.

SKODA was able to gain market share in nearly all markets in 2013 and once again
confirms our Company’s strength. In Western Europe, our deliveries performed
significantly better than the shrinking overall market and increased by 3.1%; our

market share in the region also rose to 3.2%. We saw particularly strong gains in
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Germany, our second-largest market: With an increase in deliveries of 2.9% while the
overall German market contracted by 4.2%, we once again expanded our position as

the strongest import brand.

SKODA also made further gains in Central Europe. We remain the undisputed
market leader in our Czech domestic market, with the delivery of 60,000 vehicles to
customers in 2013 - a growth of 0.6% despite the overall market shrinking by 5.3%.
We are also the clear number one in Slovakia with a total of 14,800 deliveries and in
Poland, where deliveries to customers were 6.6% higher year-on-year, with 38,700

SKODA vehicles delivered to customers.

China remains our largest single market. Although deliveries were slightly lower here
in 2013 than the previous year, the market launch of the new SKODA Octavia still

lies ahead, and puts us in an excellent position for 2014.

In 2013, even as we were heavily impacted by the production ramp-up of the new
models, we were able to maintain deliveries at nearly the same record level as in 2012.
With a total of 920,750 vehicles delivered, we posted the second-best level of

deliveries in our history.

None of this happened by chance. It is the result of our concerted efforts in recent
years. Today, we are in an excellent situation, with the right products at the right time
and vehicles ideally positioned between the classic segments. Our strategy is proving
its worth in difficult times. With extensive investments in 2013, we continued to lay

the foundation of our future growth.

We are by no means resting on our laurels. As we have successfully proven in recent
years, our Company must always be ready for further change — because in the
automotive industry, standing still means moving backwards. We must remain agile
and adaptable: not a tanker, but a nimble speedboat, able to respond to faster-
changing market demands in the best way possible. Conditions in the global
automobile markets are changing more rapidly than ever. This applies to legislation
and local requirements, as well as the demands of our customers. We understand

their needs and will do everything to continue to meet them in the future.

In 2014, we will bring the full power of our model offensive to the roads, as all of the

new and revised models presented in 2013 become available in all markets. And from
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the overwhelming response their premieres received last year, I am confident our

customers will be impressed.

The new models are also popular with our dealers, who, over the coming years, will
contribute to SKODA’s continued growth worldwide with substantial investment in

showrooms and service areas.

2013 was not a unique show of effort. Our brand is increasingly gathering strength —
and creating the necessary conditions for our sustained success. We are well on our
way to become an international volume manufacturer. That is the league we play in.
We will maintain this pace, and continue to present a new model every six months on

average over the coming years.

Over the coming years, we will continue to systematically expand and supplement
our product range. There are still many segments in the automotive markets, where
SKODA could perform exceptionally well with its signature “Simply Clever”
features. Things are sure to remain exciting at SKODA in 2014 and in the years
ahead!

Opening Letter of the Annual report of GE Money Bank company,
Czech (GE_cs)

Vazeni akcionafi, klienti, obchodni partnefi a kolegové,

diky nasim klientim, zaméstnancim a obchodnim partneram patfil rok 2014 mezi ty
uspésné. Strategie z roku 2013, kdy jsme se rozhodli rozsifit nase obchodni aktivity,

se ukazala byt uspésna:

* Rozsifili jsme nasi financni skupinu GE Money (dale jen ,,skupina GEM* nebo
»skupina®) o spolecnost VB Leasing CZ, spol. s r.o., ktera se nyni jmenuje GE
Money Leasing, s.r.0. S tim pfichazi 1 $irsi nabidka produkta pro nase stavajici i nové
klienty.

* V komercnim bankovnictvi jsme tspésné vstoupili do novych odvétvi s vysokym
potencialem rustu. Vstup banky do odvétvi financovani komercnich nemovitosti byl

dal$im strategickym milnfkem pro nasi obchodni ¢innost.
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* Pokracujeme v podpofte inovaci, které uspokojuji potfeby nasich klientt. Na nasich
pobockach jsme uvedli do provozu zafizeni, které umoznuje vytvofit biometrické
podpisové vzory. Jde o inovativni feseni, které ma mnoho vyhod vcetné prevence

podvodu a ochrany Zivotniho prostredi.

* Pokracovali jsme v praci na zjednodusovani internich procest, abychom zefektivnili

nase podnikani.

Diky kombinaci téchto aktivit a vysokému nasazeni se nam v roce 2014 podafilo

dosahnout skvélych financnich vysledku:

*» Konsolidovany cisty zisk vzrostl o 11 % a dosahl 4,3 miliardy K¢.
¢ Celkova aktiva vzrostla o 7 % a dosahla vyse 144,1 miliardy K¢.

e Vklady klienta c¢ini 96,9 miliardy K¢, vrostly o 3,3 miliardy v porovnani s

pfedchozim rokem.

» Uvérové ztraty ¢inily 1,4 miliardy K¢, poklesly o 53 % v porovnani s predchozim
rokem.
* Provozni naklady (tj. spravni naklady a odpisy majetku) cinily 5,1 miliardy K¢,

pomeér provoznich nakladi k ¢istym vinosam (Cost/Income Ratio) tak tvofil 42,5 %.

* Kapitalova pfiméfenost vzrostla na 27,8 % a je téméf na dvojnasobku regulatorniho

pozadavku (14 %).

Abychom dosahli téchto vysledkd, neustile klademe velky duraz na integritu a
odpoveédné podnikani. GE ,,Spirit & Letter™ a zavazek integrity, ¢ili silné moraln{
zasady, které jsou stejné napfi¢ vsemi spolecnostmi ve skupiné General Electric, se
promitaji do vseho, co délame. To nam pomaha plnit regulatorni a legislativni
pozadavky, zodpovédné uvérovat a byt silnym partnerem vSem nasim klientim i celé

ceské spolecnosti.

Korporace General Electric (GE) oznamila 10. dubna 2015 svij zamér vytvorfit
jednodussi a efektivnéjsi spolecnost a tedy vyrazné omezit rozsah aktivit své divize
GE Capital. V ramci toho ma korporace GE v umyslu v nasledujicich 24 mésicich
prodat vétsinu spole¢nosti GE Capital, mezi které patif i skupina GEM v Ceské

republice.
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Skupina GEM je silnou ceskou bankou s mistni regulaci, s dobrou likviditou, silnou
kapitalovou pfiméfenosti a stabilni ziskovosti. Véfime, Ze nase banka bude i po

prodeji nadale silnou spolecnosti, jen vlastnénou jinymi akcionafi.

Na zavér bych chtél podékovat vSem zaméstnancum, klientim, obchodnim
partnerum a akcionafum za jejich podporu v uplynulém roce. Bez Vasi daveéry, tvrdé

prace a loajality by nase spole¢nost nedosahovala takovych uspéchu.

Tésim se na dalsi spolupraci v roce 2015.

Opening Letter of the Annual report of GE Money Bank company,
English (GE_en)

Dear shareholders, clients, business partners and colleagues,

Thanks to our clients, our employees and our business partners, 2014 was another
successful year. A year where we started to see the benefits of the strategy we put in

place back in 2013 to diversify our business focus:

* We acquired VB Leasing (now called GE Money Leasing) as a way to broaden our
product range, bring new commercial clients to our business and better support our

existing clients’ needs.

* We have successfully entered new commercial banking sectors with high growth

potential, including commercial real estate.

e We continue to use innovative technology to help us improve our business, like
introducing biometric client signatures which simplifies communication with clients,

reduces fraud and contributes to protecting the environment.

e We have continued to place great emphasis on simplifyine our processes and
p g p plirying p

making our business more efficient.

Through a combination of these actions and strong execution, we delivered what we

believe are strong financial results in 2014:

* CZK 4.3 billion of Consolidated Net Income, up 11% over 2013

* CZK 144.1 billion in Total Assets, up over 7%
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* CZK 96.9 billion in Clients deposits, up CZK 3.3 billion
* CZK 1.4 billion Credit Losses, down 53% versus the prior year

e CZK 5.1 billion Operating Costs (administrative expenses + depreciation),

representing a 42.5% cost /income ratio
* 27.8% Group Capital Adequacy nearly double the regulatory requirement (14%)

To support these operating results we have also looked to maintain our core focus
on delivering with integrity and responsibility. The GE “Spirit & Letter” and integrity
obligations, provide us with a set of strong moral principles which are the same
across all companies in the General Electric group. These help us maintain good
regulatory and legislative controls, adhere to strict responsible lending criteria and
help us focus on being a strong and responsible partner for all our clients and Czech

society as a whole.

After year end, GE announced on the 10th April 2015 that it will create a simpler,
more valuable company by reducing the size of GE Capital through the sale of most
of GE Capital‘s assets. As part of this it is GE’s intention to sell the GE Money
Group as a going concern within the next 24 months. GE Money Group is a strong,
locally regulated, bank in the Czech market, with good liquidity, a strong capital
adequacy ratio and stable profitability. Consequently, we are confident that the bank

will remain a strong business after the sale, simply owned by different shareholders.

Finally, I would like to end where I started by thanking our employees, clients,
business partners and shareholder for their support in the past year, without their

trust and support our company would not have achieved such successful results.

We look forward to continuing to work with you in 2015.
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7. Summary

Tato diplomova prace méla za kol zmapovat koncept DOSAHOVANI USPECHU, jak je
vyjadfen konceptualnimi metaforami v uvodnich slovech vyroc¢nich zprav. Analyza
provadéna za ucelem zjistén{ téchto metafor byla malého rozsahu, deskriptivni a
kvalitativni. Texty k analyze byly pouze ctyfi: dvé ceska a dvé anglicka dvodni slova,
vzata z vyro¢nich zprav spole¢nosti Skoda Auto a GE Money Bank. Dva z text jsou
vychozi texty a dva preklady, ale protoze nebylo mozné urcit, které to jsou, nebylo
mozné provést analyzu z hlediska translatologického, nybrz pouze jako komparativni

analyzu.

Vzhledem k malému mnozstvi analyzovaného materialu si tato prace nekladla za cil
(coz by ani nebylo mozné) zjistit veskeré konceptualni metafory, které mohou dany
koncept uspéchu vyjadfovat. Stejné tak vystupy z analyzy nemohly byt zobecnény do
néjakych obecné platnych pravidel. Nicméné, pfevaha nékterych metafor, ¢i spise
oblasti ve zdrojovych doménach téchto metafor, naznacovala jisté tendence. Nejdfive

by ale bylo vhodné zminit néco o teorii, nez zde budou prezentovany vysledky.

Metafora v této praci byla pojata jako konceptudlni, jak jiz bylo feceno, a vychazela
z teorie konceptualni metafory (v anglictiné Conceptual Metaphor Theory, zkracené
CMT), za jejiz prukopniky jsou povazovani autofi George Lakoff a Mark Johnson,
kteff o CMT napsali znamou knihu Metaphors We Live By (1. vydani 1980), v ceském
pfekladu kniha vysla jako Metafory, kterymi Zijeme. Tato teorie je zakotvena
v kognitivaim pojeti jazyka a neni teorif ¢isté jazykovou. Dnes tento vyzkum spada to
oblasti kognitivn{ lingvistiky, ale ma pfesahy i do jinych obort, napf. neurolingvistiky,
psychologie aj. Zakladnim predpokladem je, Ze metafora neni jen néjaka basnicka
figura, v lepsim piipadée neotfelé vyjadfeni jedné skutecnosti za pomoci skute¢nosti
jiné, ale je to princip, na kterém funguje cely nas konceptualni systém. To znamena,
ze to, jak vidime svét, jak o ném uvazujeme a rozdélujeme jej na jednotlivé koncepty
(koncepty jsou jakési kognitivni jednotky, do kterych je roztfidéno nase veédéni), je
zalozeno z velké ¢asti na principu metafory. Casto chapeme celé koncepty pomoci
konceptu jinych (metaforicky princip) a toto chapani se pak projevuje i v jazyce,
konkrétné v jazykovych prostfedcich, které pouzivame. Jsou to tedy potom tyto
jazykové prostiedky, skrze které muzeme zkoumat nas konceptudlni systém a
poodhalovat jeho skryta zakouti.

76



Metafory v pojeti CMT maji tvar CILOVA DOMENA JE ZDROJOVA DOMENA a byvaji
zapisovany kapitalkami. Cilova doména (neboli koncept) je skutecnost, o které
mluvime (a o které tedy uvazujeme) castecné jako o doméné zdrojové. Priklad
uvadény zminénymi autory Lakoffem a Johnsonem je (pfelozeno do cestiny)
ARGUMENTACE/SPOR JE VALKA. O argumentech/sporech tedy podle této metafory
uvazujeme jako o valce, dstecné® spory podle toho strukturujeme a chovime se tak
v nich a v jazyce se to projevuje vyskytem slov z oblasti veden{ valky, kdyz mluvime
o sporech/argumentaci. Takze mazeme fict, ze jsem diskutovali s gponentem, snazili se

debatu pybrit a jeho porazit, nstupovali jsme, méli jsme v hadce navrch apod.

Zminéni{ autofi sice prezentuji svou teorii na anglictiné a mluvi 1 o kulturni
podminénosti nasich konceptualnich systému, nicméné jejich teorie jako takova je
aplikovatelnd na (zfejmé) jakykoli jazyk. Jejich metafory, jako tfeba vyse zminény
piiklad, uz potom univerzalni nejsou a plati pouze pro urcitou kulturu, zejména
definovanou jazykem. Protoze vSak ceska a anglosaska kultura nejsou tak diametralné
odlisné, dalo by se pfedpokladat, ze urcitda ¢ast metafor bude obéma kulturam

spole¢na, ¢i alesponi budou dost podobné. Jak velka ¢ast to je, véak neni znamo.

Z tohoto pfedpokladu — Ze tedy nase a anglosaska kultura nejsou zasadné odlisné —
vychazela i tato prace, protoze pfedpokladala, ze rozdily ve zjisténych konceptualnich
metaforach nebudou velice rozdilné. Je také jasné, ze translatologické povaha textt
v tom bude hrat nezanedbatelnou roli. Na druhou stranu, pokud pfedpokladame (coz
také byl pfipad této prace), ze pieklady byly kvalitni, mohla by naopak takovato
srovnavaci analyza poskytnout presnéjsi podklady 2z mensitho mnozstvi texti.
kazdopadné je ale potfeba zjisténé vysledky ztakto malé analyzy podrobit
podrobnéjsimu zkoumani zalozenému na velkém objemu jazykového materialu, aby
bylo mozno fict o konceptualnich metaforach v cestiné a anglictiné néco obecnéji

platného.

Zkoumané metafory v této praci mély pfedem stanovenu cilovou doménu, tedy tu, o
které néjak metaforicky uvazujeme a mluvime. Tato doména byla nastavena jako

DOSAHOVANI USPECHU, a to proto, protoze Gvodni slova vyroc¢nich zprav koncept

4 Chapani jedné domény pomoci druhé nemuze byt uplné, protoze potom by byly domény totozné.
Vzdy je ze zdrojové domény na cilovou pfenesena jen ¢ast vlastnosti, které u cilové domény takto

metaforicky chapeme.
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uspéchu casto vyjadfuji. Je to dano jejich komunikativnim zamérem, ktery kromé
konstatovani nékterych faktd o dané spolecnosti ma také za tkol puasobit na ctenafe
pozitivnim dojmem a pfedstavit spolecnost v co nejlepsim svétle. Z toho davodu se

da predpokladat, Ze se autofi budou ,chlubit® dosazenymi uspéchy.

Aby bylo mozné zjistit metafory, kterymi autofi uvodnich slov vyjadiuji dosahovani
uspéchu, bylo potfeba podivat se na text a jeho vyrazy. Metoda, jak poznat, zda jsou
vyrazy pouzity metaforicky (protoze konceptualni metafory nejsou casto na prvni
pohled viditelné, protoze jsou pro nas samoziejmé), byla pfevzata od tzv. Pragglejaz
group, ktera takovou metodu v roce 2007 vyvinula (napf. in Steen et al. 2010) —
nazvali ji jednoduse Metaphor ldentification Procedure (Metoda na identifikaci metafor),
zkracen¢ MIP. O néco pozdéji ji néktefi z jejich pivodnich autort jesté zpfesnili a
rozpracovali do metody MIPVU. Neéktera tato zpfesnéni byla pfejata i v této praci,
napiiklad zpusob, jak poznat metaforu, ktera je vyjadfena doslovnym jazykem, coz je
napifklad pfipad pfirovnani nebo alegorii. Pivodni MIP identifikovala pouze slova

pouzita nepfimo.
Zjednoduseny popis této metody by byl nasledujici:
1. Prodist text, abychom mu porozuméli.

2. Rozclenit ho na lexikaln{ jednotky (zde se analyza v této praci zamétovala pouze na

jednotky, které byly spjaty s konceptem dosahovani uspéchu)

3. U kazdé této jednotky urcit jeji vyznam v kontextu a poté jeji zakladni vyznam. Pfi
ur¢ovani obou vyznamu hraji dalezitou ulohu slovniky, které také autofi metody
konkrétné doporucuji®. Zakladni vyznam (basic meaning) je zpravidla konkrétnéjsi, je
mozné si ho snaze pfedstavit, Casto je spjat s télesnym pohybem, byva pfesnéji

definovany a zpravidla je historicky starsi. Pokud lze tento zakladni vjznam nalézt, je

potfeba ho porovnat s tim kontextualnim.

4. Pokud jsou oba vyznamy jiné, ale kontextualni vyznam je mozné pfi porovnani se

zakladnim vyznamem pochopit (dochazi ke kontrastu), je jednotka metaforicka.

4 Jsou to The Macmillan English Dictionary for Advanced Learners a The Longman Dictionary of Contemporary
English. Bohuzel slovniky v ¢estiné, které v této praci byly pouzity, nejsou stejného typu jako ty
anglické, jak doporucuje napf. Rodriguez Marquez (2010).
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Tato metoda tedy urcuje pouze metaforicnost/nemetafori¢nost jednotek, nevyvozuje
z nich konkrétni metafory. Bylo potfeba tedy pfidat jeden krok navic. Autofi MIP i
MIPVU ale tvrdi, ze metafory neurcuji, protoze to je vcelku slozité a je to casto

pfedmétem dohadt vyzkumnika.

Nicméné nic nebrani v tom se o to pokusit. Naptiklad Rodriguez Marquez (2010)
tento krok také pfidala, protoze porovnavala konceptualni metafory a jejich preklady
v americké anglictiné a mexické Spanélstiné. Dulezité je u urcovani metafor spravné
urc¢it domény, v této praci tedy zdrojovou. Snaha byla, aby tato doména byla co
nejpfesnéjsi, takze by vznikly tzv. specific-level metaphors, jak o nich mluvi Kévecses
(2010a). Kévecses rozlisuje konceptualni metafory na raznych arovnich podle jejich
konkretizace. TakZe napifklad ACTION Is MOTION" [AKTIVITA JE POHYB]" je velice
obecné a muze zahrnovat vice specifictéjsich metafor, jako napf. PROGRESS IS

FORWARD MOVEMENT [POSTUP JE POHYB VPRED] a dalsi.

Také v této praci se pfedpokladalo, ze zjisténé metafory budou (alespon zcasti) spjaty
s néjakym druhem pohybu. Vysledky analyzy, tedy ,,specifické” metafory, ¢i spise
jejich zdrojové domény, byly zobecnény a rozdéleny do skupin. Bylo zjisténo, ze
pohyb je opravdu nejcastéjsi (zobecnénou) doménou (DOSAHOVANI USPECHU JE
POHYB), konkrétné ze 135 zjisténych metafor (neobsahuje sporné pfipady, kterych
bylo par) v obou jazycich pfipadalo na né¢jakou formu pohybu 64 metafor. Je jisté, ze
toto ¢islo musi byt brano s urcitym odstupem, protoze nemala cast piipada byla
sporna (zda zafadit do konceptu, ¢i ne) a analyza samoziejmé podléhd subjektivnimu

hodnoceni (ackoli je pouzita objektivni metoda).

Dalsim ¢astym konceptem (ale podstatné méné¢ nez u pohybu) byla fyzicka sila (BYT
USPESNY JE BYT FYZICKY SILNY) a o néco méné nez sila byl zastoupen boj
(DOSAHOVAT USPECHU JE UCASTNIT SE BOJE). Zbylé ptipady byly spiSe marginalni a
ojedin¢lé. V ramci téchto obecnych metafor byla samozfejmé cela fada specifickych
metafor, kterych nebylo malo. Da se tedy témérf s jistotou fici, ze dosahovani

uspéchu je z velké ¢asti spjato s pohybem, ale jak moc, ¢i zda existuji metafory, které

46 priklad prevzat z tzv. Master Metaphor List (Lakoff et al. 1991), coz je vlastné seznam konceptualnich

metafor nalezenych v angli¢tiné (jen nekterych samoziejme).
47 Vlastn{ pteklady.
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nebyly timto vyzkumem odhaleny vibec, by muselo byt pfedmétem mnohem vétsiho

vyzkumu na velkém mnozstvi jazykového materialu.
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9. Annotation

This thesis is a comparative study of Czech and English opening letters of annual
reports with a focus on conceptual metaphors. The main aim is to identify and infer
concrete conceptual metaphors with a pre-established target domain of PURSUING
SUCCESS, and subsequently compare the conceptual metaphors within the two
languages with respect to similarities and differences. Additionally, there is a focus on
frequent concepts in the inferred metaphors. The thesis deals with relevant aspects of
cognitive metaphor theory, metaphor identification procedure that is used in the

analysis, the genre of opening letters, and finally presents the results of the analysis.

Key words: conceptual metaphor, conceptual metaphor theory, opening letter of

annual report, success, metaphor identification procedure
Anotace

Tato diplomova prace ma formu komparativni analyzy ceskych a anglickych
uvodnich slov ve vyro¢nich zpravach a zaméfuje se na konceptualni metafory.
Hlavnim zamérem je identifikovat a vyvodit konkrétni konceptualni metafory, které
maji pfedem urcenou cilovou doménu, a to DOSAHOVAT USPECHU. Poté jsou zjisténé
metafory vramci onéch dvou jazyki porovnany, a to vzhledem kjejich
podobnostem a odlisnostem. Snahou je také zjistit, zda nékteré koncepty zjisténych
metafor nepfevazuji nad jinymi. Tato prace se zabyva relevantnimi aspekty kognitivni
teorie metafory, postupu pro identifikaci metafory, zanru Gvodnich slov a nakonec

prezentuje vysledky provedené analyzy.

Klicova slova: konceptualni metafora, teorie konceptualni metafory, Gvodni slovo

vyro¢ni zpravy, aspéch, postup na identifikaci metafory
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